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XHESE  are  serious  times.  Con-  vertisement  appears  in  the  Satur-  stone  of  this  campaign.  If  you  side 
sumption  of  canned  foods  must  be  day  Evening  Post.  The  second  step  the  job — the  responsibility  of 
made  to  increase — NOW.  Prices  comes  November  21st.  From  then  work — the  job  and  the  work  won’t 
cannot  be  moved  up  from  the  bot-  on,  an  increasingly  forceful  cam-  get  done.  What  will  happen  then? 
tom  until  the  supply  is  cut  down  paign  in  five  national  magazines:  The  Canned  Food  Industry  will  wo/ 
by  consumption.  The  need  is  im-  Good  Housekeeping,  Delineator,  get  results — will  not  move  goods — 
perative.  Something  must  be  done.  McCall’s,  Ladies’  Home  Journal,  will  not  lift  prices — will  not  bring 

Saturday  Evening  Post.  back  the  proper  balance  between 

Something  is  being  done.  _  supply  and  demand, 

big — impressive  —  powerful.  The  But  remember  this — advertising 

canners  of  the  country— through  «/o«^  won’t  do  the  job.  It  never  has  Arouse  your  salesmen.  Arouse  your 
their  national  association — are  — it  never  will.  Hard  work  with  the  brokers.  Arouse  your  jobbers, 
about  to  launch  an  action-corn-  trade  plus  advertising  will  do  the  Arouse  your  retailers.  Get  retail 
pelling  advertising  drive— under-  job— and  the  more  hard  work  the  displays  of  canned  foods-retail  ad- 
written  by  the  principal  tin  plate  better  the  job  will  be.  vertising  for  canned  foods-specials 

manufacturers  and  can  companies.  on  canned  foods  Think  hard  Work 

It  will  awaken  18,000,000  house-  The  National  Canned  Food  Adver-  hard.  Muster  every  ounce  of  brain 
wives  of  America  to  the  economy,  tising  Campaign  must  not  fail.  But  energy  at  your  command.  Tie 

convenience,  wholesomeness  of  can-  it  can  rail  and  it  wi/t  rail  unless  you  ^jj-h  thig  campaign merchan- 

ned  foods.  It  creates  the  big  oppor-  and  every  canner  in  this  country  dlse  it— push  it— talk  it.  It  wont 
tunity  to  speed  the  movement  of  get  into  the  firing  line  and  work  for  work  for  you  unless  you  work  for  it. 
canned  foods  across  the  counter.  success  with  all  the  merchandising 

resourcefulness  you’ve  got. 

November  7th  is  the  date  it  starts.  The  National  Canned  Food  Ad- 

On  that  day  the  first  full  page  ad-  You  and  you  alone  are  the  key-  vertising  Campaign  tnust  not  fail. 
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FIT  YOUR  LABEL 
FOR  ITS  NEW  JOB 


Modern  merchandising  puts  a  big  responsibility 
on  your  labels.  They  must  identify  your 
product  distinctively;  they  must  have  consumer 
appeal;  they  must  advertise  for  you,  and  build 
permanent  good  will;  they  must  speed  production 
by  working  properly  in  your  lobeling  mochines. 

"U  S"  produces  lobels  that  meet  ALL  these  re¬ 
quirements.  "U  S"  is  a  nation-wide  service,  with 
sales  offices  in  sixteen  cities,  ond  production 
plants  convenient  to  you.  It's  good  judgment  to 
confer  with  ‘'U  S“  on  your  label  requiremeets. 

Write  '‘U  S”  Today. 


TRADE  MARK  SERVICE... Before  adopfing  new  brand  names, 
make  sure  they  are  not  already  in  use.  Failure  to  do  so  may 
result  in  costly  litigation.  Get  prompt  information  without 
charge  about  registered  and  unregistered  brand  names  from 
the  "U  S"  Trade  Mark  Bureau  at  Cincinnati. 


PLANTS 


PHELPS  CAN  CO 


MANUFACTURERS  OF 

TIN  CANS 

CAPACITY  600  MILLION  CANS  PEP  YEAR 
V  MAIN  orrice  v 

BALTIMORE  MO 
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AUTO  PREOS  CURLER 


meron  Automatic  L 
300  Sanitary  Ca  ns  I 
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WHY  NOT  MAKE  YOUR  OWN 
CANS? 


We  furnish  and  install  the  machinery. 
We  can  also  recommend  operating 
foremen  and  sources  of  tin  plate. 
Substantial  savings  are  to  be  made 
over  the  prevailing  market  price  of 
tin  cans. 


CONSIDER  THIS  LIST  OF 
SUCCESSFUL  PACKERS  WHO 
MAKE  THEIR  TIN  CONTAINERS. 


Nestle’s  Milk  Products,  Inc. 

H.  J.  Heinz  Company. 

Armour  &  Company. 

General  Foods  Corporation. 

Corn  Products  Refining  Company. 
Swift  &  Company. 

Borden  Company. 

Broder  Canning  Co.,  Ltd. 

Phillips  Packing  Company. 


No.  307  AIR  AND  VACUUM  TESTER. 

IT  TESTS  AND  EJECTS  FAULTY  CANS  WITHOUT  HELP  OF 
AN  OPERATOR.  MADE  FOR  CANS  OF 
ALL  SIZES  AND  SHAPES. 


Can  Machinery  Company 

/€nue  «««»»»  CHICAGO,  U.  S.  A. 
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PHILLIPS  SALES  CO.  Inc., 

BROKERS  and  COMMISSION 
Ganned  Foods  and  Ganners*  Supplies 

Located  in  the  heart  of  Maryland’s  great  packing  industry. 
Brokers  and  representatives  desired  in  all  markets. 
Packers’  accounts  solicited. 

CAMBRIDGE,  MD.  U.  S.  A. 


QUALITY  SEED  PEAS 

Canners  Varieties  Exclusively 

Our  unexcelled  seed  stocks  and  our  vigilant  supervision 
of  their  reproduction  insures  a  superior  canned  product 

Gallatin  Valley  Seed  Company 

BOZEMAN,  MONTANA 


PHILLIPS  CAN  COMPANY 

Manufacturers  of  Packers  Sanitary  Cans 
Dioisiott  of  the 

PHILLIPS  PACKING  COMPANY 

Packers  of  HIGH  CLASS  FOOD  PRODUCTS 
CAMBRIDGE,  MARYLAND,  U.  S.  A. 
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ADVERTI SING. 

. . .  Mr.  Cannerf 


Designed  to  seir  more  canned  foods  by  educating  the 
American  housewives  to  the  fundamental  facts  and  superi¬ 
ority  of  modern  canned  foods — high  vitamin  content — whole¬ 
someness — greater  convenience  and  economy. 

Approximately  100,000,000  appealing  and  educational  sales 
messages  will  appear,  starting  in  the  November  7th  issue  of 
the  Saturday  Evening  Post  and  continuing  in  the  Post  and  five 
of  the  leading  women’s  publications. 

It’s  your  campaign — what  are  you  going  to  do  about  it?  It 
won’t  work  for  you  unless  you  work  with  it. 

You  can  only  get  your  share  of  this  new  business  that  will  be 
created,  by  actively  cooperating  and  tieing  in  your  avenues  of 
distribution  to  the  campaign  and  merchandising  your  products 
in  conjunction  with  it. 

Start  today.  Discuss  its  benefits  and  advantages  with  every  one 
of  your  salesmen — line  up  your  brokers — your  jobbers — and 
your  retailers.  Obtain  your  local  retail  tie-in  advertising — make 
sure  you  get  every  possible  retail  display  of  your  canned  foods. 

Do  everything  that  you  can  to  take  advantage  of  this  wonder¬ 
ful  opportunity  to  increase  your  sales. 

THE  NATIONAL  CANNERS  ASSOCIATION 

WASHINGTON,  D.  C. 
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THE  JOURNAL  of  the  CANNING  and  ALLIED  INDUSTRIES 


Established  1878 


The  Canning  Trade  is  the  only 
paper  published  exclusively  in  the 
interest  of  the  Canned  Foods  Packers 
of  the  United  States  and  Canada. 
Now  in  its  fifty-fourth  year. 

Entered  at  the  Postoffice,  Balti¬ 
more,  Md.,  as  second-class  matter. 

TERMS  OF  SUBSCRIPTION 
One  Year  -  -  -  -  $3.00 

Canada  -  -  -  .  $4.00 

Foreign  -  -  -  -  $5.00 

Extra  Copies,  when  on  hand, 
each  -  -  -  _  .10 

Advertising  Rates  Upon  Application. 


PUBLISHED  EVERY  MONDAY 

By 

The  Trade  Company 

ARTHUR  I.  JUDGE 

MANAGER  AND  EDITOR 


107  South  Frederick  Street 
Baltimore,  Md. 


Telephone  Plaza  2698 


Make  all  Drafts  or  Money  Orders 
payable  to  The  Trade  Company. 

Address  all  communications  to  The 
Canning  Trade,  Baltimore,  Md. 

Packers  are  invited  and  requested 
to  use  the  columns  of  The  Canning 
Trade  for  inquiries  and  discussions 
among  themselves  on  all  matters  per¬ 
taining  to  their  business. 

Business  communications  from  all 
sections  are  desired,  but  anonymous 
letters  will  be  ig^iored. 

Arthur  I.  Judge,  Editor. 
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EDITORIALS 

Make  it  “eleven”  fools— Editor  Elton  J. 

Buckley,  of  the  Modern  Merchant  and  Grocery 
World,  Philadelphia,  is  a  good  writer,  and 
usually  a  clear  thinker,  especially  on  legal  matters, 
for  he  was  first  a  lawyer  before — or  possibly  we  should 
pay,  during — the  time  he  became  editor.  But  he  nurses 
a  real  grouch  against  canned  foods  packers  and  often 
displays  it.  It  is  dangerous  for  a  man  with  a  grouch 
to  get  into  print;  he  is  too  much  like  the  man  who 
speaks  when  he  is  angry:  the  poison  of  anger  clouds 
his  mentality,  and  he  is  liable  to  say  things  he  would 
not  otherwise. 

Read  the  following  and  you  will  see  why  we  have 
“raised  him  one,”  and  made  it  11.  This  Editorial  ap¬ 
peared  in  his  issue  of  November  7th ; 

Ten  Fools  Brought  Face  to  Face  With  Their  Folly 
“The  psychology  of  a  great  many  packers  of  canned  foods 
is  sometimes  a  little  hard  to  understand.  Readers  of  this 
paper  know  that  several  months  ago  Congress  passed  a  new 
law  requiring  packers  to  put  a  conspicuous  “sub-standard” 
label  on*  all  canned  foods  which  were  under  standard  qual¬ 
ity.  A  certain  number  of  packers  have  been  packing  sub¬ 
standard  foods  for  years  with  nothing  on  the  label  to  indi¬ 
cate  it.  In  fact  these  goods  were  regularly  sold  as  standard 
grades,  sometimes  as  more  than  standard.  The  consumer, 
or  perhaps  the  retailer,  were  the  only  persons  deceived, 
because  the  joliber,  being  posted  on  canned  foods,  always 
knew  what  he  was  buying. 

“Last  week  the  Government  reported  that  something  like 
ten  packers  had  so  far  been  caught  violating  the  new  law. 
They  shipped  into  interstate  commerce  undergrade  canned 
foods  without  labeling  them  sub-standard. 

“Now,  J  say,  the  psychology  of  these  packers  is  a  little 
hard  to  understand.  That  is,  it  is  hard  to  understand  if 
they  knew  about  the  new  law.  Possibly  some  of  them 
didn’t.  But  those  that  did — how  could  they  possibly  expect 
to  get  away  with  this?  There  was  the  law,  clearly  defined 
with  no  possibility  of  any  interpretation  except  one — all 
foods  not  conforming  with  the  Government’s  specifications 
are  sub-standard  and  must  be  so  labeled.  And  the  Govern¬ 
ment  waiting  at  every  railroad  station  to  see  that  the  pack¬ 
ers  complied  with  the  law.  In  face  of  all  this,  these  ten 


fools  blithely  ship  their  undergrade  stuff  just  as  if  there 
was  no  law.  As  they  have  been  doing  for  years. 

“Well,  a  jolt  won’t  hurt  them.  In  fact  it  may  change 
them  into  decent  packers  packing  decent  stuff  and  honestly 
labeling  it  for  what  it  is.” 

We  hadn’t  heard  of  ten,  but  whatever  the  number, 
if  he  had  read  our  Editorial  of  October  26th,  he  might 
have  noted  that  the  seizures  referred  to  were  mostly 
for  mere  technicalities,  which  in  turn,  were  due  to 
the  newness  of  the  law.  But  even  that  is  not  what  we 
started  out  to  say.  It  is  that  the  canners  very  possi¬ 
bly  know  about  this  McNary-Mapes  Law,  because  it 
was  the  canners  who  had  the  Law  passed,  who  asked 
the  Government  for  it,  and  fought  for  it  as  an  Amend¬ 
ment  to  the  National  Pure  Food  Law!  Does  he  know 
any  other  industry  that  ever  did  as  much? 

More  than  that.  Editor  Buckley  knows  why  there 
are  cheap  (they  are  not  poor  in  the  sense  of  health¬ 
fulness)  goods  produced,  and  that  is  to  fill  the  special 
orders  of  some  grocery  buyers!  !  Yea!  if  there  was 
no  sale  for  them,  they  would  not  be  packed.  Even  he 
admits  the  jobbers  know  the  goods.  And  that’s  what 
the  canners  wanted  to  stop  by  means  of  this  law!  ! 

If  Editor  Buckley  hates  the  canners  so,  let  him  start 
his  powerful  legal  pen  towards  the  passage  of  an 
amendment  to  the  Pure  Food  Law  which  will  require 
the  name  and  the  address  of  the  producer  on  every 
package  of  food,  and  a  statement  of  the  grade  on  the 
label — (so  that  the  distributors  may  not  pass  it  off 
for  better  than  it  is) — and  then  watch  his  readers 
howl.  He  surely  will  be  willing  to  force  the  suggested 
honesty  all  the  way  down  the  line,  and  that  is  what 
such  a  suggested  remedy  would  help  to  do.  What  do 
you  say,  E.  J.? 

The  LEAVEN  IS  WORKING— All  through  the 
industry  canners,  large  and  small,  are  at  work 
upon  means  to  make  their  own  products  known, 
and  are  laying  plans  to  build  a  solid  foundation  of  con¬ 
tented  customers.  The  effort  is  new,  but  the  value  of 
it  seems  to  have  come  home  to  the  whole  industry. 
We  have  thought  that  as  advertisers  the  canners  would 


L 


8 


THE  CANNING  TRADE 


November  16,  1931 


first  have  to  learn  to  crawl,  even  before  they  walked, 
but  they  are  of  the  new  generation,  attending  the  new- 
method  school  of  wisdom,  and  so  these  infants  at  build¬ 
ing  popular  demand  step  out  of  their  swaddling  clothes 
into  high  powered  advertising,  and  soar  to  dizzy 
heights  in  it,  straight  to  the  objective. 

Witness  the  following  letter,  which  Mr.  W.  A.  Free 
of  the  Company,  says  is  placed  in  each  case  of  their 
goods,  and  he  adds  in  a  letter  to  us : 

“We  have  found  this  to  be  read  by  the  retailer 
when  he  opens  the  case.  In  cases  where  the  re¬ 
tailer  has  personally  tried  our  product  at  his  own 
table  and  read  the  entire  contents  of  the  circular, 
he  has  been  put  in  a  strong  position  to  recommend 
our  brands  and  goods  packed  by  us  to  his  trade. 

We  have  also  found  that  the  wholesaler  appreci¬ 
ates  this  bit  of  sales  help,  and  that  it  materially 
assists  the  broker  in  selling  the  wholesaler.” 

The  idea,  and  its  wording,  and  the  manner  of  “get¬ 
ting  it  across”  to  the  ones  he  aims  to  reach  are  well 
nigh  perfect,  and  then  as  you  might  expect  from  such 
broadmindedness,  Mr.  Free  continues: 

“We  do  not  care  how  many  other  canners  use 
this  sales  stimulator  to  further  their  quality 
products,  as  w^e  believe  that  anything  that  helps 
the  industry  in  consuming  more  canned  foods,  or 
at  least  a  normal  amount,  will  directly  benefit 
ourselves.” 

And  here  is  how  he  does  it — the  circular  letter; 
mimeographed  on  the  Company’s  letterhead: 

“Here’s  a  Case  of  Quality  Canned  Food. 

Have  the  good  wife  prepare  a  can  for  your  own 
table  tonight.  We  know  you  will  like  it,  and  then 
you  can  tell  all  your  trade  how  good  it  really  is. 
Here’s  our  story  and  wee’ll  always  stick  to  it. 
The  crops  are  grown  in  the  fertile  fields  of  York 
County,  Pa.,  by  our  selected  farmers. 

The  crops  are  packed  the  day  they  are  picked, 
so  we  have  ‘fresh  food  in  a  can’ — that’s  not  as 
simple  as  it  might  sound  to  you — these  crops  are 
washed,  graded,  packed  and  then  cooked  properly. 
Not  too  much  nor  too  little.  Just  right  to  contain 
and  keep  all  the  natural  flavor  and  goodness. 
Nothing  is  lost,  for  they  are  COOKED  IN  THE 
CAN. 

The  factory,  and  every  operation  therein,  is 
clean  and  sanitarJ^  We  invite  you  to  see  us 
operate.  Come  any  time  from  July  to  October  to 
see  it  in  operation.  Any  year  will  suit  us,  for 
we’ll  always  be  here  because  people  like  our 
quality. 

Sorry  we  can’t  meet  you  personally  at  this  time, 
but  we  want  you  to  know  that  we’d  like  to  meet 
the  man  who  really  sells  the  goods. 

Best  regards, 

REHMEYER  PACKING  COMPANY.” 

The  canners  have  grown  tired  of  the  sit-down-and- 
wait-until-the-retailers-come-and-get^the^goods»method 
and  have  determined  to  reach  the  people.  And  it 
represents  a  new  day  for  the  industry.  It  can’t  help 
but  make  business,  and  it  is  the  finest  kind  of  co¬ 
operation  with  the  big  advertising  plan  now  under  way. 

Doubtless  others  are  doing  something  of  the  same 
kind ;  let’s  hear  from  them,  and  what  they  are  doing. 


THE  STANDARD  OF  LIVING  NOW  VS.  TWO 
CENTURIES  AGO 

By  the  American  Housewife’s  Bureau 

The  world  today  supports  nearly  four  times  as 
many  people  as  in  1700,  most  of  whom  enjoy  far 
higher  standards  of  living  than  even  the  wealthiset 
citizens  of  200  years  ago,  according  to  an  article  in 
‘'The  Index”  published  by  the  New  York  Trust  Com¬ 
pany.  In  1700,  the  year  for  which  the  first  approxi¬ 
mately  accurate  estimates  are  available  the  world’s 
population  amounted  to  but  500,000,000  persons,  or 
about  the  population  of  the  continent  of  Europe  at  the 
present  time.  One  hundred  years  later  it  totaled  ap¬ 
proximately  630,000,000,  but  in  the  next  hundred  years 
the  number  of  people  in  the  world  increased  nearly  two 
and  one-half  times,  and  approximated  1,550,000,000. 

In  the  earlier  centuries  means  of  transportation  were 
primitive  and  communication  between  widely  sepa¬ 
rated  centers  of  population  was  difficult  and  uncertain. 
People  were,  consequently,  almost  entirely  dependent 
upon  the  immediately  surrounding  area  for  food,  raw 
materials  and  manufactured  goods.  Poor  crops  could 
not  be  supplemented  by  food  drawn  from  remote 
sources  and,  in  years  of  crop  failure,  there  was  starva¬ 
tion,  frequently  followed  by  epidemics  which  decimated 
the  population. 

How  different  it  is  today  with  the  development  of 
the  canned  foods  industry.  This  industry  together 
with  the  progress  of  medical  science  and  hygiene,  both 
of  which  have  contributed  largely  to  its  development, 
and  of  steam  transportation,  is  primarily  responsible 
for  the  higher  standards  of  living  which  have  made 
the  increase  in  the  world’s  population  possible. 

It  is  significant  that  the  increase  in  population  has 
been  most  rapid  in  this  country  where  the  canning  of 
foods  has  reached  its  highest  development.  Between 
1700  and  1800  the  world’s  population  increased  26  per 
cent,  or  an  average  of  2.6  per  cent  in  each  decade. 
During  the  next  century  it  increased  145  per  cent,  or 
14.5  per  cent  every  ten  years.  But  in  the  first  three 
decades  of  the  present  century,  the  population  of  the 
world  has  increased  only  26  per  cent,  or  an  average  of 
8.7  per  cent  per  decade. 

Compare  this  last  percentage  with  the  increase  in 
the  total  population  of  the  continental  United  States 
during  the  last  three  decades  during  which  the  canned 
foods  industiy  in  this  country  has  grown  to  its  present 
vast  proportions.  From  1900  to  1910  our  population 
grew  from  75,994,575  to  91,972,266,  or  an  average  of 
21  per  cent.  From  1910  to  1920  it  increased  from 
91,972,266  to  105,710,620,  or  an  average  of  14.9  per 
cent.  And  from  1920  to  1930  it  increased  from  105,- 
710,620  to  122,775,046,  or  an  average  of  16.1  per  cent. 

The  even  more  rapid  increase  in  our  population  pre¬ 
vious  to  that  time  was  due  to  emigration  made  pos¬ 
sible  by  the  building  of  railways  and  the  construction 
of  steamships  which  provided  swifter  and  more  eco¬ 
nomical  means  of  transportation  than  had  ever  before 
been  available.  People  commenced  in  the  nineteenth 
century  to  emigrate  in  unprecedented  numbers  from 
the  long-established  congested  regions  to  the  newer 
countries  where  there  was  more  room  for  expansion. 
But  in  recent  years,  with  the  new  restrictions  on  immi¬ 
gration,  it  is  the  canned  foods  industry  which  has  made 
possible  the  standards  of  living  which  account  to  a 
large  extent  for  our  wealth,  power  and  expansion  of 
population. 
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ROGERS 


or  NEW 
PERFECTION 


In  breeding  this  new  strain,  we 
had  certain  definite  aims  in  mind: 


To  produce  a  strong  vine,  setting  its  pods 
well  up  from  the  ground,  and  sufficiently 
tall  to  stand  the  natural  “shortening  up” 
of  a  dry  season,  while  at  the  same  time 
one  which  uiifder  normal  growing  conditions 
would  not  make  an  excessive  tonnage  to 
pass  through  your  viners;  with  all  this  we 
were  striving  for  maximum  yield  and  even¬ 
ness  of  maturity. 


Note  the  sturdy  28  inch  vine. 

First  pods  16  inches  from  the 
ground. 

4  pairs  of  doubles  in  a  6  -  inch 
space. 

8  pods  ready  to  can  at  one  time. 


A  pea  that  you  will  like  to  pack  and  your 
farmers  will  like  to  grow. 


See  US  for  seed  to 
be  grown  in  1932. 


ROGERS  BROS.  SEED  COMPANY 


for  QUALITY  PACKERS. 


ILLINOIS 
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Distribution  of  Sales  1929 

of  the 

Manufacturing  Plants  in  the  Fruit  and  Vegetable  Canning 

and  Preserving  Industry 

By  The  Bureau  of  the  Census, 

Department  of  Commerce,  Washington 


Sales  to  wholesalers  make  up  more  than  two- 
thirds  of  the  sales  by  manufacturing  plants  en¬ 
gaged  primarily  in  canning  and  preserving  fruits 
and  vegetables.  Data  collected  from  the  Census  of  Dis¬ 
tribution  show  that  of  the  total  sales  by  these  plants 
in  1929,  amounting  to  $744,610,000,  67,6  per  cent,  or 
$503,528,000,  was  made  in  this  way. 

Manufacturing  plants  sold  16.3  per  cent,  or  $121,- 
053,000  worth  of  goods  to  their  own  wholesale 
branches.  This  report  does  not  show  the  distribution 
of  sales  of  these  branches. 

Other  sales  were  made  as  follows:  to  retailers,  in¬ 
cluding  chain  stores,  9.5  per  cent,  or  $70,335,000;  to 
industrial  consumers  (other  manufacturers,  hotels, 
restaurants,  etc.)  and  interplant  transfers,  4.0  per 
cent,  or  $29,985,  000;  to  manufacturers’  own  retail 
branches,  2.3  per  cent,  or  $17,409,000;  and  direct  to 
household  users,  0.3  per  cent,  or  $2,300,000.  (The  sales 
to  industrial  consumers  and  interplant  transfers  were 


combined  in  order  to  avoid  disclosure  of  individual 
operations.) 

Of  the  total  sales,  except  sales  to  manufacturers’ 
own  sales  branches  and  to  household  consumers,  $260,- 
440,000  was  made  through  manufacturers’  agents, 
selling  agents,  brokers,  or  commission  houses.  Sales 
were  made  in  this  way  by  1,441  manufacturing  plants, 
of  which  740  sold  their  entire  output  in  this  way. 

The  total  of  the  sales  as  shown  above  is  $5,732,000 
less  than  the  value  of  products  reported  by  the  in¬ 
dustry.  This  difference  is  explained  by  the  fact  that 
some  plants  had  stock  on  hand  at  the  end  of  the  year, 
while  others  included  sales  from  inventory,  and  job¬ 
bing,  in  their  reports. 

This  report  shows  the  sales  channels  used  by  the 
2,997  manufacturing  plants  which  are  engaged  pri¬ 
marily  in  canning  and  preserving  fruits  and  vege¬ 
tables;  and  in  the  manufacture  of  preserves,  jellies, 
pickles,  sauces,  dressings,  ketchup,  prepared  mustard, 
etc. 


0.3% 
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AVARS  LATEST  MODEL 


CUT  STRING  BEAN  and 


TOMATO  FILLER 


Manufacturers  of 


Pea  &  Bean  Fillers 
Rotary  Syniper 
Hot  Water  Exhauster 
Liquid  Plunger  Filler 
Tomato  Trimmer  St 
Scalder 
Tomato  Corer 
Process  Clock 
Corn  &  Milk  Shakers 
Beet  Topper 
Beet  Grader 
Beet  Slitter 
Beet  Siicer 
Tomato  Washer 
Can  Clesmer 
Can  Steriliser 
Angle  Hanger 
Friction  Clutch 


For 

Cut  String 
Beans 
Tomatoes 
Beets 
Cherries 
Plums 


AVARS  MACHINE  CO 


Salem,  New  Jersey 


On  Every  Viner  Is  Economy 


OVER 


No  viner  can  do  satisfactory  work  wtien  its 
beaters  are  obliged  to  work  on  heavy  mats 
or  bunches  of  vines. 


Separation  of  the  vines  by  the  feeder  is, 
therefore,  essential  to  best  results. 


Hamachek  Ideal  Viner  Feeders  with  dis¬ 
tributors  are  the  only  feeders  that  thoroughly 
separate  the  vines.  The  savings  effected, 
over  the  use  of  any  other  viner  feeder,  are  so 
large  that  it  is  not  unusual  to  hear  pea  packers 
say  that  the  Ideal  Viner  Feeders  more  than 
save  their  cost  each  season. 


PATENTED  IN  U.  S..  CANADA  AND  FRANCE 


ESTABLISHED  1880  INCORPORATED  1924 
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Summary — Distribution  of  Sales.  1929,  of  the  Manufacturing 
Plants  in  the  Fruit  and  Vegetable  Canning  and 

_ Preserving  Industry. _ 

_ _ _ Number  of  plants 

Selling  value  Percent  Selling 

(f.o.b.  factory  of  sales  Total  exclu¬ 
sively  as 
indicated 


Total  $744,610,000 

Sales  to  manufacturers’ 

own  wholesale  branchesf  121,053,000 
Sales  to  manufacturers’ 

own  retail  branches .  17,409,000 

Sales  to  dealers: 

Wholesalers  .  503,528,000 

Retailers,  including  chain 

stores  .  70,335,000 

Sales  to  consumers: 

Industrial,  and  interplant 
transfers  (other  manu¬ 
facturers,  hotels,  restau¬ 
rants,  etc.)+ .  29,985,000 

Household  .  2,300,000 


100% 

*2997 

16.3% 

305 

115 

2.3% 

39 

22 

67.6% 

2445 

1405 

9.5% 

595 

121 

4.0% 

334 

109 

0.3% 

190 

15 

Of  the  above  sales  to  dealers  and  industrial  consumers  $260,- 
440,000  was  made  through  manufacturers’  agents,  selling 
agents,  brokers,  or  commission  houses  by  1,441  manufacturing 
plants,  740  of  which  sold  their  entire  output  in  this  way. 

*The  total  number  of  manufacturing  plants  engaged  primarily 
in  canning  and  preserving  fruits  and  vegetables  is  2,997.  In- 
as  much  as  some  plants  sell  to  more  than  one  type  of  customer, 
this  figure  is  less  than  the  total  of  the  figures  shown  below  it. 

tThis  report  does  not  show  the  sales  by  manufacturers’  own 
wholesale  branches  to  dealers  or  industrial  consumers. 

^Combined  to  avoid  disclosure  of  individual  operations. 


Note — Similar  reports  for  150  other  industries  have  already 
been  published.  Reports  for  70  additional  industries  are  in 
course  of  preparation.  Write  to  the  Census  Bureau  for  those 
that  are  of  interest  to  you.  They  are  free. 


and  states  from  which  inquiries  have  been  received  for 
our  canned  foods.  Among  them  are  the  largest  and 
smallest  territories  on  the  globe,  and  some  of  the  far- 
off  places  from  which  inquiries  have  been  received  are 
interesting. 

Germany  contributes  inquiries  from  Augsburg,  Aus- 
bach,  Bremen,  Breslau,  Cassel,  Chemnitz,  Danzig, 
Frankfort,  Hamburg,  Koenigsberg,  Potsdam,  Stellin, 
Stuttgart,  and  the  larger  cities  of  Berlin,  Dresden  and 
Leipzig. 

France  comes  gaily  into  the  inquiry  picture  headed 
by  that  most  beloved  of  all  cities,  Paris,  with  Gordeaux, 
Lilie.  Lvon.  Marseille,  Strasbourg,  Tours  and  Toulouse, 
Nantes  and  Nice,  bringing  their  own  memories  to  the 
traveler. 

England  with  London,  Liverpool  and  Sheffield  pre¬ 
sents  a  study  in  contrasts  which  augurs  well  for  the 
English  curiosity  regarding  American  canned  foods, 
while  Holland  with  Amsterdam,  The  Hague,  Haarlem, 
Rotterdam,  Vlaardingen,  seems  most  of  that  clean  and 
careful  country. 

Italy  and  Genoa,  Milan,  Rome,  Trieste,  Turin,  seems 
to  need  only  Plorence,  Naples  and  Venice  to  complete 
what  the  average  tourist  knows  of  that  fascinating 
country,  while  Austria  with  Vienna,  Switzerland  with 
Geneva,  Denmark  with  Copenhagen,  Scotland  with 
Glasgow,  Ireland  with  Cork,  Japan  with  Kobe,  China 
with  Shanghai,  Singapore  and  Munkden,  India  with 
Rangoon,  Australia  with  Sydney,  Greece  with  Piraeus, 
seems  to  complete  most  of  the  important  nations  of 
the  world. 


STRASRTJROKR  &  SIKOEL 


FOODS,  FLEETS  AND  FAR-OFF  LANDS! 


Consulting  Food  Chemists  and  Bacteriologists 


By  The  American  Housewife’s  Bureau 

America  may  well  be  proud  of  her  food  produc¬ 
ing,  food  exporting,  and  the  far-off  land  curi¬ 
osity  as  to  the  canning  of  safe,  sanitary,  and 
delicious  foods.  For  our  canned  foods  can  be  shipped 
long  distances  and  will  keep  best  of  all  foods  without 
refrigeration  or  sanitation,  as  long  as  the  can  remains 
unopened. 

America  has  written  and  is  still  writing  economic 
history,  not  only  because-  of  the  wealth  of  hr  cereal 
and  ffrain  producing  areas  but  because  of  the  labor- 
saving  inventions  agricultural  and  canning,  which  en¬ 
abled  her  to  plant  and  garner  enormous  harvests. 
Agriculture  was  the  first  source  of  American  wealth. 

One  year  of  food  exporting  of  which  America  can 
always  be  proud,  and  in  which  the  canned  foods  indus¬ 
try  had  a  stupendous  part,  was  during  July  1. 1916,  and 
April  1.  1917,  when  answering  the  call  of  our  allies  and 
America’s  own  armies,  sufficient  foodstuffs  were  shin- 
ped  abroad  to  feed  millions.  Computed  by  an  exnert 
government  statistician,  from  seventeen  to  thirtv-fonr 
millions  of  people  could  have  been  sufficiently  fed  for 
one  year  on  the  total  amount  of  foodstuffs  exported 
during  that  year.  If  the  Civil  War  gave  many  neople 
+heir  first  taste  of  canned  foods,  the  World  War  showed 
the  importance  of  this  industry  as  the  principal  safe- 
p’uard  and  preserver  of  enormous,  needed  supplies  of 
which.^  but  for  it.  would  not  have  been  available 
either  to  civilian  or  fighting  millions. 

And  how  the  fame  of  this  tiny,  sanitarv  can  of  sterile 
food  has  spread!  Listed  by  the  United  States  Depart¬ 
ment  of  Commerce  are  approximately  sixty  countries 


U.  S.  Licensed  Graders  of  Canned  Foods 

Cradingr  under  the  McNarv-Mane*  Amendment 


POWDERED  APPLE  PECTIN 

SPEAS-NUTRL-JEL 

NEUTRAL  IN  COLOR  AND  FLAVOR 

Write  or  Wire  for  Samples  and  Prices 

SPEAS  MANUFACTURING  CO. 

Kansas  City,  Mo. 

Licensed  under  Patents  1,646,157,  Oct.  18,  1927;  1,655,398,  Jan.  3,  1928; 
Application  166,020  Feb.  4,  1927. 
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COLONIAL  BOV  COPVniOHTKD 


Pedigree  Seeds 

Of  course,  you  know  whose  seeds  these  are.  We  have  advertised 
this  slogan  for  so  many  years  that  like  our  other  slogan  “Seeds 
which  Succeed”  is  known  by  everyone.  We  can  call  them  Pedigree 
Seeds  as  they  come  from  a  long  line  of  Pedigreed  ancestors,  seeds 
which  have  been  selected  carefully  for  147  years.  If  you  need  any 
seeds  of  any  variety,  of  any  quantity  for  fall  shipment  or  after 
the  1931  crop,  write  us  and  let  us  quote  you. 

Business  founded  147  years  ago. 

D.  Landreth  Seed  Company 

BRISTOL,  PA. 


MORRAL  BROTHERS 

MORRAL,  OHIO 

Manafacturtrt  ot 

THE  MORRAL  CORN  HUSKER  ^ 

Either  single  or  double 

THE  MORRAL  COHN  CUTTER 

Either  single  or  double  cut 

THE  MORRAL  UBELING  MACHINE 

and  other  machinery 

It  uill  pay  you  to  Write  at  once  jot  PA  TENT 

our  prices  and  further  particulars. 

MORRAL  BROTHERS,  Morral,  Ohio 

BROWN  BOGGS  CO.,  Ltd.,  Hamilton,  Ontario,  Sole  Agents  for  Canada 


SHOULD  BE 

In  Every  Cannery  Office 
“A  Gimplete  Course  in  Cannbg” 

As  an  insurance  against  loss 

Published  by 

THE  CANNING  TRADE 
Baltimore,  Md. 


WAREHOUSING 

Field  and  Metropolitan  warehousing,  the  first 
merging  into  the  latter  if  desired. 

FINANCING 

Loans  arranged  thro’  affiliated  organization  at  lowest 
rates  consistent  with  collateral  available. 

SERVICE 

General  information,  available  thro*  wide  ' 
spread  contacts  with  producers  and  consum* 
ers,  a  service  we  offer  to  clients. 

GUARDIAN  WAREHOUSING  COMPANY 
222  West  Adsuns  Street 
Chicsiao. 


Adhesive  Specialists 


If  you  have  any  unusually  different  problems  in  connection  with  labeling 
or  sealing,  consult  our  specialists.  They  will  recommend  the  best  adhesive  for  the  purpose, 
or  compound  one  especially  suited  to  your  needs. 

Types  and  grades  suited  to  all  operations  in  the  canning  industry — for  tin,  glass,  fibreboard, 
etc.  Ask  for  details,  prices,  and  samples. 


Adhesive  Specialists 


The  F.  G.  Findley  Co. 


Milwaukee,  Wis. 
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Little  known  places  are  equally  well  represented,  and 
Bagdad  in  Iraq,  Hejar  in  Arabia,  Jeddah  in  Hedjaz, 
Addis  Ababa,  Ethopia,  adds  an  Arabian  Night  atmos¬ 
phere  to  our  shiny  tin  can.  Capetown,  Johannesburg, 
and  Port  Elizabeth,  South  Africa,  add  the  necessary 
dramatic  interest,  while  Egypt  with  Khartoum  and 
Port  Said  gives  a  cosmopolitan  flavor  which  could  not 
be  had  otherwise. 

Canada,  of  course,  is  very  important  with  Toronto 
and  Winnipeg,  while  Czechoslovakia,  Jugoslavia, 
Mexico  and  our  own  and  France’s  and  England’s  West 
Indies  are  also  represented. 

Someone  has  said  that  there  was  romance  in  the 
American  tin  can.  We  should  say  there  is,  plenty  of  it! 

- .1. - 

OVERCOMING  THE  “INVISIBLE  TARIFF” 

American  business  has  in  its  hands  a  potent 
agent  to  combat  the  “invisible  tariff,”  declares 
H.  L.  Stilwell,  Managing  Director  of  the  Ex¬ 
port  Fibreboard  Case  Association,  who  returned  from 
an  extended  tour  of  Europe  this  month. 

“The  increasing  use  of  fibreboard  containers  for  ex¬ 
port  shipoing,”  says  Stilwell.  “enables  American  pack¬ 
ers  and  shippers  to  land  their  goods  in  European  mar¬ 
kets  at  considerably  less  cost,  a  difference  which 
minimizes  the  losses  experienced  in  lowered  Euronean 
currenev  values.”  The  latter  is  popularly  referred  to 
as  an  “invisible  tariff.” 

Speaking  of  market  conditions  in  Europe,  Stilwell 
remarked  that  Great  Britain  and  the  Continent  con¬ 
tinue  to  maintain  their  important  position  as  a  market 
for  American  food  commodities. 

“It  is  well  knowm  that  Great  Britain  does  not  raise 
domestically  enough  fruits  and  vegetables  for  home 
consumption,”  he  said.  “Present  conditions  have  not 
changed  its  need  for  canned  vegetables,  canned  fruits, 
bulk  and  cartoned  raisins  and  such  food  products.  As 
these  imports  have  been  coming  in  increasing  quanti¬ 
ties  from  America,  and  as  these  peonle.  like  the  rest  of 
us,  must  eat.  it  follow's  that  their  food  products  must 
continue  to  be  imported.  If  not  from  America,  then 
from  other  markets  of  the  world.” 

Mr.  Stilwell  left  America  May  1st.  In  the  5  months 
he  was  abroad  he  visited  England,  Wales,  Ireland,  Scot¬ 
land.  France  and  Germany.  A  traffic  service  office  for 
the  EFCA  was  established  in  London  and  traffic  service 
representatives  were  engaged  for  all  the  principal 
ports.  These  representatives  will  function  much  in 
the  same  manner  as  nresent  traffic  men  do  in  ports  in 
the  United  States.  Cargoes  will  be  serviced  and  valu¬ 
able  suggestions  made  to  assist  in  the  physical  hand¬ 
ling.  Every  effort  will  be  exerted  to  lower  costs  for 
the  shipper  and  prevent  damage  claims  for  ship  opera¬ 
tors  and  carriers. 

The  Export  Fibreboard  Case  Association  is  now 
thoroughly  international  in  scope  with  members  in 
Great  Britain  and  Australia  besides  those  in  America, 
according  to  Stilwell. 

It  was  learned  that  exports  in  fibreboard  cases  have 
shown  great  increases  during  the  past  six  months.  The 
E.  F.  C.  A.  service  work  is  making  definite  improve¬ 
ments  in  handling  of  cargoes  not  only  in  and  out  of 
ocean  going  ehips  but  also  in  warehousing  and  general 
handling  abroad.  . 


FORMATION  OF  ARGENTINE  FOODSTUFF 
REPRESENTATIVES  ASSOCIATION 


AT  a  recent  meeting  of  representatives  and  import- 
ters  of  foodstuffs  and  allied  lines  held  in  Buenos 
Aires,  the  Argentine  Corporation  of  Representa¬ 
tives  of  Foodstuffs  and  Allied  Products  was  definitely 
constituted,  its  Board  of  Directors  elected  and  its  stat¬ 
utes  approved,  states  Assistant  Trade  Commissioner 
Jule  B.  Smith  at  Buenos  Aires  in  a  report  submitted 
to  the  Department  of  Commerce. 

The  pui’poses  of  the  Corporation  are  as  follows: 

To  improve  as  much  as  possible  the  working  methods 
of  representatives  in  their  relations  with  importers  in 
Argentina  and  foreign  exporters  operating  or  who  may 
operate  in  Argentina. 

To  assure  the  accomplishment  of  the  obligations  con¬ 
tracted  by  all  parties  that  have  intervened  in  forming 
Importers’  Contracts. 

To  obtain  by  arbitration  (free  of  charge)  within  its 
own  organization  the  solution  and  settlement  of  all 
difficulties  that  may  arise  for  the  good  accomplishment 
of  the  contracts. 

To  establish  co-operative  links  among  its  members. 

To  offer  to  foreign  exporters  of  foodstuffs  as  well  as 
importers  in  Argentina,  an  association  of  representa¬ 
tives  duly  constituted  and  ruled  by  sound  principles  of 
commerce. 

To  put  at  the  disposal  of  its  members  (free  of 
charge)  an  office  for  keeping  up-to-date  general  data 
and  statistics. 

To  negotiate  with  the  authorities  of  the  Argentine 
Republic  for  the  adoption  of  regulations  tending  to 
eliminate  unnecessary  obstacles  from  the  [foodstuff 
trade. 

To  establish  equitable  sales  and  arbitration  rules, 
etc. 


LABELS 


— as  you  like  them 
— when  you  want  them 

We  are  so  located  that  we  can  take  care 
of  all  your  wants,  promptly,  dependably. 

Avoid  a  rush-job.  Give  us  time  and  we 
can  give  you  the  better  job.  But  we  can 
take  care  of  the  rush  job,  too. 

— Labels  of  every  description 
— As  many  colors  as  desired 
— And  at  the  right  prices 


Bedford 


f'KBEL"s"- 


Virginia 
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BLISS 

HIGH  SPEED  AUTOMATIC 
CAN  MAKING  MACHINERY 

If  you  did  not  use  a  Hydro 
Geared  Grader  this  year 

The  NoSpill  Sealer 

**Bliss>Pacific**  No.  81  Double  Seamer 

you  will  not  get  as  much  for 
your  pack  as  you  should. 

This  high  speed  machine  is  ar¬ 
ranged  for  both  can  shop  and  can¬ 
nery.  It  seals  cans  with  a  remark¬ 
able  absence  of  spills,  jams  or  tie 
ups.  Arranged  with  marking  de¬ 
vice  if  desired.  In  successful  oper¬ 
ation  for  a  number  of  years  these 
machines  have  demonstrated 
their  superiority.  Details  on  re¬ 
quest. 

We  will  be  glad  to  send  you 
a  list  of  users.  It  will  pay 
you  to  talk  to  them. 

Builders  of  the  300  a  minute  line 

E.  W.  BLISS  CO.  S’Vru 

The  Sinclair-Scott  Co. 

Wells  and  Fatapsco  Sts. 

Baltimore,  Md. 

c-,--  1  Detroit,  Cleveland,  Chicago,  Cincinnati, 

^  \  Philadelphia,  New  Haven,  Rochester 

Maximum 

Staunchness 


Maximum  staunchness 
in  H  &  D  corrugated 
fibre  canned  foods  boxes  is  assured 
by  two  special  combined  features  of 
H  &  D  design' — -box  wall  rigidity  and 
snug  fit  of  contents. 

Write  for  price  list  and  samples 
THE  HINDE  &  DAUCH  PAPER  COMPANY 

800  Decatur  Street  Sandusky,  Ohio 

HINDE  &  DAUCH  SHIPPING  BOXES 


All  Products  cooked  SUCCESSFULLY,  ONLY 
in  RETORTS— A^o  Breakdowns! 

IMPROVED  STEEL  PROCESS  RETORT. 
Constructed  to  use  either  dry  steam  or  open  bath 
process. 


1404-1410 
THAMES  STREET 
BALTIMORE  •  MD. 

SUCCESSORS  TO 

6E0.W.  ZASTROW 


t 

ZASTROW 
MACHINE  CO. 
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Better  Profits 

A  department  devoted  to  the  consideration  and  discussion  of  sales  qu^tions 
of  every  kind,  and  to  every  phase  affecting  the  sale  and  distribution  of  canned 
foods;  therefore,  of  utmost  importance  to  every  canner,  because  on  your  sales 
depends  your  profits.  Improvement  in  selling  methods  must  result  in  better 
profits.  Conducted  by  an  Expert  of  long  experience,  but  whose  identity  will 
be  kept  hidden. 

Questions  Invited,  and  Your  Opinions  Welcomed. 


IN  a  Mid-Western  city  one  leading  bank  closed  yes¬ 
terday,  another  closed  today.  This  afternoon  the 
buyer  for  a  wholesale  grocer  in  this  same  city 
ordered  a  new  item  for  stock.  That  man  has  “guts,” 
so  have  all  the  buyers  and  merchandisers  who  are 
going  ahead  today  and  will  be  going  ahead  next  week 
to  come,  ordering  goods  for  stock  which  they  believe 
will  be  sold. 

The  canner  who  fortifies  his  sales  story  with  a  plan 
for  profitable  merchandising  of  his  stock  will  be  the 
canner  most  apt  to  move  his  pack  this  fall  and  winter. 

In  Ohio  are  two  aluminum  factories  located  in  one 
city.  One  is  doing  what  it  can  to  get  along  as  it  has 
been  doing,  the  other  has  been  able  to  keep  nearly  a 
100  per  cent,  force  busy  full  time  all  summer.  Its 
sales  are  ahead  of  those  last  year.  True,  they  have 
cost  more  in  salaries  and  expense  for  traveling  than  in 
1930  but  they  are  larger  anyway. 

Sales  of  this  aluminum  company  have  been  made 
in  most  part  to  those  who  have  been  attempting  to 
aggressively  stimulate  sales.  In  the  majority  of  in¬ 
stances  they  have  been  successful! 

Here  is  how  one  canner  or  twenty  could  pep  up  his 
sales. 

Aluminum  tea  kettles,  coffee  pots,  tea  urns,  roasters, 
can  all  be  bought,  packed  in  mailing  containers  at  not 
over  one  dollar  for  articles  of  worth  and  merit. 

Let  our  canner  who  wishes  to  approach  his  trade 
with  merchandising  ideas  instead  of  price  cuts  arrange 
to  secure  a  supply  of  some  article  he  feels  consumers 
in  his  territory  will  be  interested  in. 

Next  he  should  order  from  his  printer  a  supply  of 
cards  similar  to  a  punch  board  card,  but  printed  in 
two  columns,  each  column  to  contain  fifteen  spaces, 
each  numbered  consecutively.  Thus  you  will  have 
sixty  spaces  numbered  from  one  to  sixty.  The  card 
should  be  about  twelve  inches  wide  and  twenty-four 
inches  high.  On  the  top  of  the  card  will  be  printed  an 
offer  of,  we’ll  say  a  coffee  percolator  or  other  patented 
device  for  making  coffee,  to  be  given  free  to  the 
housewife  whose  number  is  under  the  seal  on  the 
center  of  the  card  and  which  number  will  be  drawn 
after  sixty  spaces  have  been  filled  with  the  names  and 
addresses  of  sixty  consumers  each  of  whom  have 
bought  three  cans  of  canned  food  being  advertised  in 
this  manner.  All  purchasers  should  of  course,  write 
their  name  and  address  after  the  number  they  select 
as  theirs. 

When  each  card  is  full,  three  times  sixty  cans  of 
food  will  have  been  sold,  three  times  sixty,  one  hundred 
and  eighty  or  fifteen  dozen  cans. 

Suppose  the  article  to  be  given  as  a  prize  costs  as 
much  as  a  dollar,  add  another  fifty  cents  for  cost  in 
the  office  for  marking,  mailing  and  so  on. 


If  the  item  you  have  to  sell  has  been  selling  at  one 
dollar  and  you  boost  the  price  only  ten  cents  per  dozen, 
you  are  in  the  clear  as  far  as  the  cost  of  your  premi- 
mum  and  mailing  is  concerned. 

Best  of  all,  you  have  placed  your  goods  in  the  homes 
of  sixty  housewives  who  have  been  told  about  your 
pack  by  the  retail  grocer,  one  of  these  housewives  will 
in  addition  tell  her  friends  about  the  lovely  percolator 
she  secured  by  buying  only  three  cans  of  corn,  peas  or 
what  have  you  from  her  grocer.  The  coffee  making 
implement  will  be  brought  out  time  and  time  again  to 
be  admired  by  her  intimates  and  they  in  turn  will 
want  to  attempt  at  least  to  get  one  equally  as  nice  and 
at  no  cost  to  themselves. 

As  matters  stand  at  present,  the  retail  grocer  has 
little  time  in  which  to  call  attention  of  customers  to 
any  particular  item  for  sale  in  his  large  stock.  With 
your  deal  in  mind  he  will  have  an  incentive  for  calling 
your  brand  to  the  attention  of  his  customers,  its  name 
and  merits  will  be  constantly  on  his  tongue  and  in  his 
mind  until  the  stock  sold  him  and  the  cards  supplied 
to  him  have  been  disposed  of. 

Jobbing  customers  will  listen  to  your  proposition  and 
take  it  on  because  they  too,  realize  the  utter  futility 
of  attempting  to  sell  goods  the  score  of  their  offer¬ 
ing  being  the  lowest  priced  one  on  the  market. 

Any  thinking  wholesale  grocer  knows  the  cheapest 
canned  foods  on  the  market  are  apt  to  be  “Just  some¬ 
thing  in  the  can”  and  nothing  more.  Certainly  they 
can  be  nothing  to  be  proud  of  and  sold  with  pride. 
Saleability  will  help  sell  anything.  Saleability  plus  the 
quality  you  should  have  in  the  can  if  you  attempt  con¬ 
structive  merchandising  will  move  your  stocks. 

If  you  want  to  interest  the  housewife  in  your  line 
without  any  semblance  of  a  “lottery”  such  as  I  have 
suggested,  have  your  printer  arrange  some  circulars 
for  you  in  which  you  offer  to  sell  the  premimum  you 
have  selected  for  about  one  half  its  cost  to  you  in 
quantities. 

Make  as  one  of  the  reuqirements  of  this  sale  that  the 
purchaser  send  you  six  of  the  labels  from  your  product 
and  the  sum  of  money  you  have  decided  on. 

This  column  has  said  before  and  I  repeat  that  this 
winter  and  probably  for  some  time  to  come  you  will 
see  more  and  more  of  such  sales  helps  being  offered. 

Adoption  of  such  a  plan  will  help  you  to  directly 
benefit  from  the  extensive  campaign  of  advertising 
now  being  directed  toward  the  movement  of  canned 
foods. 

When  selecting  premimum  articles,  choose  only  those 
which  bear  a  well  known  name  or  good  reputation. 

For  instance,  there  are  probably  fifty  or  more  midget 
radios  on  the  market.  Everyone  however,  knows  the 
Philco.  If  you  decide  to  use  a  radio  as  a  premimum, 
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It  wins  wars. 

It  beats  depressions. 

It  lays  the  firm  foundations  for  pros¬ 
perity. 

America  is  engaged  in  a  mighty  enter¬ 
prise  of  morale  building.  In  one  month 
“October  19th  to  November  2Sth--every 
city  and  town  in  the  land  will  raise  the 
funds  that  will  be  necessary  to  banish  from 
its  borders  the  fear  of  hunger  and  cold. 

Just  one  month,  and  our  biggest  job 
will  be  over.  Just  one  month,  and  we  shall 
have  met  the  worst  threat  the  Depression 
can  offer;  and  we  shall  have  won! 

You  can  help.  Give  to  the  funds  that 
your  community  is  raising.  Give  gener¬ 
ously. 

Feel  the  thrill  that  comes  with  victory. 

Go  forward  with  America  to  the  better  days 
ahead. 

The  President' s  Organization  on  Unemployment  Relief 

Walter  S.  Gifford 

Directot 

Committee  on  Mobilization  of  Reliej  Resources 

Owen  D.  Younq 

Chairman 

The  President's  Organizatioti  on  Unemployment  Relief  is  non-political  and  non-sectarian.  Its  purpose  is  to  aid  local  u  elfaie  and 
relief  agencies  everywhere  to  provide  for  local  needs.  All  facilities  for  the  nation-wide  program,  including  this  advertisement, 
have  been  furnished  to  the  Committee  without  cost. 
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buy  and  use  Philcos  or  some  equally  well  known  model. 
If  you  pick  out  a  travelings  bag,  pick  a  Likely  and  your 
customers  will  know  they  are  getting  the  best  obtain¬ 
able. 

You  can,  if  you  wish  to,  use  premimuns  to  interest 
the  jobber  only.  Wrigley  of  chewing  gum  fame  has 
done  this  for  years. 

For  instance,  suppose  you  want  to  open  an  account 
with  a  jobber  you  have  never  been  able  to  sell. 

Set  a  price  on  your  stock  of  about  ten  cents  per 
dozen  more  than  the  lowest  price  being  offered  or 
even  ten  cents  higher  than  the  one  you  would  take  if 
you  were  shading  it  as  low  as  possible. 

Buy  a  midget  radio  of  good  make,  learn  to  operate 
it  under  conditions  where  you  have  no  aerial  or  ground 
other  than  one  obtained  by  running  a  short  wire  to  a 
radiator. 

Set  this  radio  up  in  the  office  of  your  prospective 
buyer,  tune  in  a  nearby  station  and  let  him  listen. 

Expatiate  on  the  worth  of  the  radio,  sell  him  on  its 
value,  then  tell  him  it  is  his  with  an  order  for  200 
cases  or  as  many  more  as  you  feel  you  can  sell  him. 

You  will  be  pleased  with  the  number  of  new  cus¬ 
tomers  you  can  secure  by  such  a  sales  plan. 

Try  it.  It  beats  price  cutting  all  hallow! 

- it - 

JAPANESE  CANNED  CRAB  PACK 

The  Japan  Tinned  Crab  Association  reports  the 
current  season  pick  up  to  September  10  as  follows, 
according  to  figures  furnished  the  Department  of 
Commerce  by  Assistant  Trade  Commissioner  Howard 


B.  Titus  at  Tokyo ; 

(Cases) 

Hokkaido  . 20,000 

Nichiro  Kamcha'tka .  51,000 

Hayashikame,  Yagi .  10,000 

All  Floating  Canary . 178,000 

Total  Saghalien  shore .  30,000 


239,000  cases 


Of  the  above  pack  170,000  cases  have  been  inspected 
for  export  by  the  association  and  the  balance  are  now 
under  inspection.  The  association  estimates  that  the 
total  pack  for  this  season  will  reach  some  350,000  cases. 
At  the  opening  of  the  season  the  Marine  Products 
Bureau  of  the  Department  of  Agriculture  and  Forestry 
authorized  packers  to  can  not  over  375,000  cases  of 
crab  during  this  season.  This  limit  was  placed  on  the 
pack  in  order  that  stocks  on  hand  might  be  disposed  of 
and  that  the  carryover  to  next  year  might  be  greatly 
reduced. 

The  following  figures  show  stocks  of  canned  crab 
meat: 

Name  of  Warehouse  End  of  August  End  of  July 


Cases 

Cases 

Shohin  warehouse . 

Toshin  warehouse . 

Mitsubishi  warehouse.... 

Naniwa  warehouse . 

Dock  warehouse 

....  17,842 
....  30,084 
....142,573 
....  28,150 

19,456 

35,088 

116,712 

29,788 

(Yokohama)  . 

Shinko  warehouse 

....  28,696 

39,902 

(Yokohanla)  . . 

....  3,865 

5,212 

Japanese  Pink  Salmon  Pack 
The  following  is  a  statement  by  the  Japan  Salmon 
Canners’  Association  showing  the  pack  of  pink  salmon 
up  to  September  1,  during  the  current  season,  accord¬ 
ing  to  information  submitted  to  the  Department  of 
Commerce  by  H.  B.  Titus,  Assistant  Trade  Commis¬ 


sioner  at  Tokyo: 

Aomori  and  Vicinity  Cases 

Wakai  Kwandzumesho .  45,062 

T.  Sakauye .  43,980 

Sudzuriki  Shoten .  11,402 

Saito  Shoji  K.  K .  5,500 

Y.  Migami .  9,300 

D.  Chiba .  6,941 

Y.  Sasaki .  3,000 

K.  Okamoto .  3,500 

K.  Neichi .  43,000 

Daito  Shokuhin  K.  K .  45,000 


216,685 

Saghalien  and  Local  Cases 

Tokiwa  Gyogyo  K.  K .  12,000 

Nishino  Suisan  K.  K .  7,000 


19,000 

Kurile  Islands  Cases 

Iturup  Suisan  K.  K .  22,000 

Suhara  Shoten .  25,000 


47,000 

Hokkaido  and  Vicinity  Cases 

Fujimo  Kwandzumesho .  40,000 

Fudo  Suisan  Goshi  Kaisha .  13,000 


53,000 

Kamchatka  District  Cases 

Nichiro  Gyogyo  K.  K . 138,000 


Grand  Total . 473,685  Cs. 


- *- - 

IF  GRAPES  WHY  NOT  CANNED  FOODS? 

We  take  this  from  the  Weekly  News  Bulletin  of 
the  Pennsylvania  Department  of  Agriculture,  and 
merely  wish  to  add  this  thought:  if  they  can  do  this 
with  raw  grapes  as  they  come  from  the  vine — and 
unquestionably  to  the  great  benefit  of  the  producer 
and  shipper,  why  not  canned  foods? 

“State  Grape  Law  Being  Observed 

Splendid  cooperation  from  growers,  truckers 
and  shippers  in  the  observance  of  the  Pennsyl¬ 
vania  Grape  Law,  is  reported  by  the  State  bureau 
of  markets.  This  law  reuires  that  all  grapes 
shipped  in  closed  packages  must  carry  the  name 
and  address  of  the  grower  or  shipper  and  the 
grade  of  the  product  must  be  stamped  on  the 
cover. 

A  close  check  is  being  made  on  all  grapes  trans¬ 
ported  from  the  Erie  grape  belt. 

In  addition  to  being  a  protection  to  growers, 
the  Grape  Law  assures  the  consuming  public  a 
more  dependable  product  than  would  otherwise 
be  the  case. 

During  the  past  month,  grapes  have  been 
shipped  or  trucked  from  Erie  County  to  points 
throughout  the  East  and  mid-West.  All  ship¬ 
ments  have  been  examined  by  15  inspectors 
employed  by  the  bureau  of  markets.” 

Yep,  the  name  and  address  of  the  packer  and  the 
grade,  on  every  “closed  can  of  food*’  !  I 
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NO  WONDER  THEY  SELL! 

The  best  known  line 
of  its  kind  in  the 
world!  ^ 


BETTER  SEEDS 

FOR  BETTER  PACKS 

We  Are  Leading  Growers  of 

CANNERS’  SEEDS 

CATERING  TO  THE  BEST  IN  THE  INDUSTRY 

PEAS.  BEANS.  SWEET  CORN 
TOMATO.  PUMPKIN.  SQUASH 
CUCUMBER.  CABBAGE,  SPINACH 
PERFECTED  DETROIT  BEET 

For  Prompt  Shipment  or  Future  Contract 


The  Best  Stock  of  Detroit  Beet 
in  America 


BRANCH:  DETROIT,  MICHIGAN 
WHOLESALE  CATALOGUE  ON  REQUEST 


JEROME  B.  RICE  SEED  CO 

Cambridge,  N.  Y. 
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MALAYAN  PINEAPPLE  INDUSTRY 

The  Straits  Times  dated  August  27,  1931,  con¬ 
tained  an  article  on  the  Malayan  pineapple  indus¬ 
try  and  its  possibilities  for  expansion,  informa¬ 
tion  concerning  which  was  forwarded  to  the  Depart¬ 
ment  of  Commerce  by  Assistant  Trade  Commissioner 
Warren  S.  Lockwood  at  Singapore. 

Mr.  Lee  Kong  Chian,  the  writer  of  the  article,  traces 
the  development  of  the  pineapple  industry  in  Malaya 
and  Hawaii  and  states  that  rapid  progress  in  Hawaii 
since  1900  shows  the  contrast  between  “American  in¬ 
dustrial  efficiency  and  our  laissez  faire  methods.”  In 
1900,  Americans  interested  in  developing  pines  in 
Hawaii  came  to  Singapore  to  study  the  Malayan  indus¬ 
try  with  the  result  that  in  1930  Hawaii  is  expected  to 
pack  16,000,000  cases  while  Malaya  has  not  reached 
2,000,000. 

In  1914,  Malayan  pines  were  classified  as  luxuries  in 
Great  Britain  and  were  not  allowed  to  enter  the  coun¬ 
try.  This  embargo  checked  the  growth  of  the  industry 
and  turned  the  attention  of  men  actively  engaged  in  it 
to  rubber. 

According  to  Mr.  Lee,  the  principal  trouble  with  the 
Malayan  industry  at  present  is  lack  of  co-operation 
between  the  different  branches.  Planters  are  uninter¬ 
ested  in  the  financial  results  of  factories,  and  make  no 
attempt  to  control  their  crop  output.  According  to 
Mr.  Lee,  what  is  wanted  is  a  co-operation  or  combina¬ 
tion  of  distributors,  exporters,  packers  and  planters. 
He  argues  that  Malaya  has  advantages  over  Hawaii  in 
that  labor  is  cheaper  in  Malaya  and  that  supplies  in 
Hawaii  are  from  30  to  50  miles  from  the  factories 
whereas  in  Malaya  there  is  no  transportation  difficulty. 
There  is  likewise  a  seasonal  advantage  in  Malaya  and 
fruit  prices  are  cheaper. 

Mr.  Lee  lists  the  needs  of  the  Malayan  pineapple  in¬ 
dustry  as  follows :  (a)  Improved  factory  equipment  and 
organization,  with  proper,  utilization  of  by-products; 
(b)  A  survey  of  packing  requirements  for  each  future 
season  so  that  planting  should  be  brought  into  rela¬ 
tion  with  packing;  (c)  Quality  grading  by  local  pack¬ 
ers;  (d)  Sales  by  local  packers  under  their  own  brands 
or  in  initialed  cans;  (e)  Local  and  London  selling  or¬ 
ganizations  which  would  eliminate  the  present  market 
manipulators. 

- 4 - 

HOW  TO  OBTAIN  MAXIMUM  SERVICE  FROM  A 
BUCKET  ELEVATOR 

By  Ralph  McMillan,  Construction  Superintendent, 
Link-Belt  Company,  Chicago,  Ill. 

Thinking  back  over  more  than  15  years  of  expe¬ 
rience  in  the  selection,  erection,  maintenance  and 
servicing  of  various  types  of  bucket  elevators,  I 
say  7  points  should  be  watched. 

Avoid  Overloading — In  originally  selecting  a  bucket 
elevator  for  a  given  purpose,  the  specifications  of  the 
material  to  be  handled  and  the  quantity  to  be  elevated 
during  a  given  time,  with  regard  to  the  greatest  load 
at  any  one  interval,  should  be  known.  From  this,  an 
elevator  designed  to  give  the  longest  efficient  service 
will  be  obtained.  If  the  plants  capacity  is  expected  to 
increase  in  the  future,  this  fact  should  be  borne  in 
mind  and  the  original  elevator  provided  to  care  for  this 
anticipated  capacity. 


Roominess — Sufficient  room  in  the  elevator  casing  is 
essential  to  long  life,  as  ample  space  does  away  with 
the  wear  of  buckets  on  the  casing,  and  its  resultant 
depreciation.  Pits  for  the  elevators  should  always  be 
roomy  to  allow  quick  and  easy  access  for  adjustments, 
cleaning  of  the  boot  and  lubrication. 

Uniform  Feed — On  centrifugal  discharge  type  ele¬ 
vators  the  receiving  point  should  be  well  up  a^ve  the 
foot  shaft  so  that  the  major  portion  of  the  material  is 
discharged  directly  into  the  buckets.  A  uniform  feed 
is  essential  because  the  elevator  will  choke  and  stop  if 
overloaded.  This  applies  to  continuous  bucket  eleva¬ 
tors  as  w'ell. 

Proper  Discharge — Make  sure  the  discharge  chute 
is  of  ample  proportions,  and  placed  at  a  suitable  slant 
or  angle,  to  insure  immediate  freeing  of  material, 
without  danger  of  its  backing  up  to  the  line  of  buckets. 

Driving  Mechanism — A  positive  drive  gives  best  re¬ 
sults,  and  this  may  be  accomplished  through  the  use 
of  several  efficient  methods.  The  drives  illustrated 
show  a  variety  of  these  compact  efficient  drives.  The 
use  of  these  drives  eliminates  much  of  the  usual  noise 
and  vibration,  as  well  as  annoyance  of  the  elevator 
drive. 

Lubrication — Best  methods  are  through  pressure 
systems,  and  the  use  of  take-ups,  pillow  blocks,  etc., 
having  ample  grease  or  oil  storage  facilities.  Drives 
running  in  oil  or  dust  tight  casings  give  longest  ser¬ 
vice. 

Danger — When  you  hear  material  dropping  down 
the  elevator  casing  you  know  it  is  time  to  stop  the  ele¬ 
vator  and  investigate,  as  something  must  be  wrong. 
If  you  don’t  know  what  to  do,  consult  any  bucket  ele¬ 
vator  manufacturer’s  engineer  or  service  man. 
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TRADE-MARKS 


Following  are  trade-mark  appllcatlona  for  canned  fooda  and 
fresh  and  dried  fruits  and  vegetables  pending  In  the  U.  S.  Patent 
Office,  which  have  been  passed  for  publication  and  are  In  line  for 
early  registration,  unless  opposition  is  filed  promptly. 

For  further  information  address  Mason,  Fenwick  &  Lawrence, 
Patent  and  Trade-Mark  Lawyers,  600  F  Street,  N.  W.,  Washing¬ 
ton,  D.  C. 

As  an  additional  service  to  Ita  readers.  The  Canning  Trade 
offers  an  advanced  search  free  of  charge  on  any  mark  they  may 
contemplate  adopting  or  registering. 


UNION  PARK,  canned  vegetables  canned  fruits,  canned  to¬ 
mato  puree,  canned  fish,  etc.  Use  claimed  since  February,  1928, 
by  Arrow  Wholesale  Grocery  Company,  Chicago,  Ill. 

MOTT’S,  apple  products,  namely,  apple  sauce,  etc.  Use 
claimed  since  1842.  Duffy-Mott  Company,  Inc.,  New  York. 

K,  peas,  green  lima  beans,  sugar  corn,  sauerkraut,  pork  and 
beans,  whole,  sliced  and  quartered  beets,  etc.  Use  claimed  since 
January  1,  1902,  by  The  Kuner  Pickle  Company,  Brighton, 
Colorado. 

KUNER’S,  green  lima  beans,  sugar  corn,  sauerkraut,  pork 
and  beans,  whole,  sliced  and  quartered  beets,  etc.  Use  claimed 
since  January  1,  1884.  The  Kuner  Pickle  Company,  Brighton, 
Colorado. 


THE  BOOK  YOU  NEED  !  ! 

**A  Complete  Course  in  Canning.” 

5th  Edition  386  Pages  Price  $10.00 

Published  by  THE  CANNING  TRADE. 
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TOMATO  CATSUP  MANUFACTURERS 
MEET 

A  meeting  of  Tomato  Catsup  Manufacturers  was 
held  at  Indianapolis,  Indiana,  on  Wednesday,  October 
28th,  and  packers  from  New  Jersey  to  Illinois  were 
present. 

Facts  and  figures  presented  at  this  meeting  disclosed 
a  very  short  pack  of  tomato  catsup  and  it  was  a  con¬ 
ceded  fact  that  Catsup  was  selling  below  cost  of  pro¬ 
duction,  when  considering  the  very  strong  statistical 
position  it  should  be  commanding  better  prices. 

Figures  presented  indicated  the  1931  pack  was  about 
52  per  cent  as  compared  to  1930  and  jobbers’  stocks  are 
estimated  at  40  to  50  per  cent  less  than  one  year  ago. 

An  Organization  Committee  was  appointed  consist¬ 
ing  of  the  following:  W.  C.  Bonham,  Vincennes  Pack¬ 
ing  Corporation,  Vincennes,  Ind. ;  Carl  Scudder,  John  S. 
Mitchell,  Inc.,  Windfall,  Ind. ;  C.  C.  Culp,  Stokley  Bros. 
Co.,  Louisville,  Ky. ;  I.  C.  Morgan,  Morgan  Packing  Co., 
Austin,  Ind.;  R.  J.  Meguiar,  Mid  West  Food  Packers, 
Inc.,  Fowlerton,  Ind. 

R.  J.  Meguiar  was  appointed  chairman  of  the  com¬ 
mittee  and  this  committee  was  instructed  to  complete 
plans  for  a  permanent  organization  of  Catsup  Manu¬ 
facturers  and  to  have  same  completed  and  in  effect 
at  the  earliest  possible  time. 

Jobbers  will  do  well  to  cover  their  requirements  of 
tomato  catsup  for  a  reasonable  period  as  prices  are 
bound  to  react  with  a  steady  advancement  until  the 
present  stocks  are  exhausted  which  will  be  long  before 
the  1932  pack  is  ready. 


GEAR,  SPROCKETS,  TRANSMISSION 

Service  to  machinery  manufac¬ 
turers  and  the  canning  industry. 

We  maintain  a  large  assortment  of  stock  gears 
and  are  equipped  to  furnish  sprockets,  gears, 
and  silent  gears  on  short  notice. 

SLAYSMAN  &  COMPANY 

Manufacturer*  of  Industrial  Gears. 

801  E.  Pratt  St.,  Baltimore,  Md. 


CANNED  FOODS  ST0RA6E 

MONEY  Loaned  on  Consignments  at  rea¬ 
sonable  rates  of  interest  -  on  our  own  negoti¬ 
able  Warehouse  Receipts. 


For  full  information,  write  us  direct  or  consult 
your  Brokers. 

WAKEM  &  MCLAUGHLIN 


For  Pulping  Toma¬ 
toes,  Pumpkins, 
Squash,  Sweet  Pota¬ 
toes,  Apples,  Prunes, 
Plums,  Figs,  Berries, 
Citrus  Fruit,  Etc. 

The  Indiana  Pulper 

/  HE  outstanding  pulping  machine  of  the  can- 
^1  ning  industry — ^tremendous  capacity — mini- 
V-y  mum  waste — maximum  yield — greatest  invest¬ 
ment  return. 

An  operating  capacity  of  500  bushels  of  tomatoes 
or  other  products  of  a  light,  watery  texture,  is  not 
unusual  with  this  Pulper.  In  fact  it  handles  the  pro¬ 
duct  more  rapidly  than  it  can  possibly  be  fed  to  it  so 
that  its  capacity  is  almost  unlimited  and  immeasur¬ 
able. 

The  Indiana  is  so  thorough  in  its  action  that  all 
material  worth  saving  is  saved  and  the  pomace  dis¬ 
charged  thoroughly  dry.  The  machine  is  readily 
adjustable  so  that  when  material  of  poor  grade  is 
being  run,  the  desired  quality  in  the  finished  product 
may  be  maintained. 

Only  the  best  of  workmanship  and  material  go  into 
the  construction  of  Indiana  Pulpers.  It  is  highly 
essential  that  a  Pulper  be  easy  to  keep  clean  and  sweet 
to  avoid  a  high  mold  count  and  spoilage  trouble. 
The  Indiana  is  so  designed  that  the  screen  and  frame 
can  be  quickly  removed  for  thorough  cleaning 
throughout. 

Standard  macnines  have  all  contact  parts  of  bronze 
except  shaft  which  is  steel,  and  hopper,  under-pan, 
hood  and  screens  of  copper.  Monel  metal  throughout 
or  other  metals  readily  available  if  desired. 

Let  us  send  you  complete  information  on  the  sturdy 
Indiana  Pulper  as  well  as  other  Langsenkamp  equip¬ 
ment  in  which  you  may  be  interested.  Just  clip,  fill  in 
and  mail  the  coupon  below  to 

Sprague-Sells  Corporation 

Division  of 

Food  Machinery  Corporation 

308  West  Washington  Street  Chicago,  Ill. 

EXCLUSIVE  AGENTS  EXCEPT  IN  INDIANA  FOR: 


Sprague-Sells  Corporation 
308  West  Washington  Street 
Chicago,  Illinois 

You  may  send  us  complete  information  on  the  following 
Langsenkamp  equipment: 

□  Indiana  Pulper  □  Improved  Brush  Finisher 

□  Indiana  Chili  Sauce  Machine  Olndiana  Colossal  Finisher 

□  Indiana  Paddle  Finisher  □  Kook-More  Koils  and  Tanks 

□  Langsenkamp  Copper  Kettles,  size . gal. 


Name. 


(INCORPORATED) 

2as  E.  ILLINOIS  ST.,  CHICAaO,  ILL. 


Address 
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What  Canned  Foods  Distributors  are  Doing 

Final  Steps  on  Packers  Consent  Decree  Appeal  Now  in  Progress — Canned  Food  Seizures 
Under  McNary-Mapes  Law  Relatively  Small — Voluntary  Chains  Held  Most  Potent  Threat 
to  Nations  Food  Chain  Systems — Special  “Order  Assembling  Space”  recommended  For 
Grocery  Stores. 


Final  stept  in  Packers’  Consent  Decree  Appeal  Now  in 
Progress — Final  steps  in  the  long-prolonged  litigation  per¬ 
taining  to  the  Packers’  Consent  Decree  are  now  under  way, 
it  was  learned  recently,  and  it  is  probably  that  the  appeal  will 
be  heard  by  the  United  States  Supreme  Court  at  the  lirst  term 
after  the  first  of  the  coming  year. 

Counsel  representing  the  United  State  Government,  the 
American  Wholesale  Grocers’  Association,  the  National  Whole¬ 
sale  Grocers’  Association  and  the  two  packing  companies  con¬ 
cerned  in  the  case.  Armour  &  Co.  and  Swift  &  Co.  appeared 
before  Judge  Bailey  in  the  Supreme  t.’ourt  of  the  District  of 
Columbia  on  October  24  and  argued  a  number  of  disputed 
questions  respecting  the  preparation  of  the  printed  record  for 
the  United  States  Supreme  Court,  in  accordance  with  the  rules 
of  that  court. 

The  attorneys  representing  the  government  and  the  two 
wholesale  grocers’  association  permitted  to  intervene  in  the 
case  continued  to  vigorously  contend  that  this  appeal  record,  in 
compliance  with  the  rules  of  the  United  States  Supreme  Court 
and  with  certain  of  that  Court’s  decisions,  must  be  condensed 
to  the  greatest  possible  extent  consistant  with  clarity  and  fair¬ 
ness  to  all  parties. 

Following  the  hearing  before  Judge  Bailey,  it  was  arranged, 
under  his  direction,  that  the  abstract  already  prepared  by  the 
Government  for  printing,  including  certain  material  from  the 
record  proposed  by  attorneys  for  the  National  Wholesale 
tirocers’  Association  should  be  amended  by  including  certain 
material  from  the  trial  record  considered  by  counsel  for  the 
two  packers’  organizations  to  be  necessary  in  order  to  present 
a  clear  and  complete  outline  of  the  case  to  the  Supreme  Court. 
This  work  is  now  under  way,  it  was  announced,  and  the  com¬ 
pleted  record,  as  proposed  for  the  United  States  Supreme  Court, 
probably  will  be  presented  to  Judge  Bailey  some  time  before 
the  first  of  next  month,  t'olowing  his  approval  and  that  of 
the  attorneys  for  the  various  interested  parties,  it  will  be 
sent  to  the  Clerk  of  the  United  States  Supreme  (’ourt  for 
printing. 

The  trial,  it  will  be  remembered,  lasted  six  weeks,  and  in 
addition  to  the  testimony  of  more  than  one  hundred  and  fifty 
witnesses,  included  two  or  three  hundred  documentary  ex¬ 
hibits,  some  of  which  were  exceedingly  voluminous.  In  order 
to  save  time  and  money,  it  has  been  agreed  by  all  parties 
that  these  exhibits  shall  riot  be  printed  in  the  record  for  the 
‘use  of  the  Supreme  Gouit,  but  that  any  party  may  print  such 
portions  of  any  exhibit  that  it  may  deem  pei-tinent,  and  that  the 
Supreme  ('ourt  and  all  parties  concerned  in  the  ease  may  refer 
to  the  exhibits,  all  of  which  will  be  on  file  in  the  Trial  Court, 
to  such  an  extent  as  may  be  deemed  necessary  in  the  final 
decision  of  the  case. 

Canned  Food  Seizures  Under  McNary-Mapes  Law  Relatively 
Small — Nine  seizures  of  inadequately  labeled  canned  peas  and 
cherries  totalling  slightly  more  than  4,.S00  cases  have  been 
made  by  the  hood  and  Drug  Administration  under  the  Mc¬ 
Nary-Mapes  amendment  to  the  Pure  Food  Act  since  the  amend¬ 
ment  went  into  effect  on  April  27,  Dr.  Paul  B.  Dunbar,  assistant 
chief  of  the  Administration,  declared  recently. 

The  seizures  were  made  not  because  the  goods  were  in¬ 
edible  or  injurious  but  because  they  were  below  the  standard 
of  quality  set  by  the  Department  of  Agriculture  under  the 
McNary-Mapes  Act  and  did  not  bear  the  label  required  of  such 
merchandise,  “Below  U.  S.  Standard — Low  Quality  but  Not 
Illegal,’’  Dr.  Dunbar  explained. 

The  Food  and  Drug  Administration  also  announced  that  during 
the  coming  winter,  it  may  extend  its  quality  specifications  to 
\ne  or  two  additional  classes  of  canned  foods.  At  present 
standards  have  been  issued  only  for  peas,  tomatoes,  peaches, 
apricots,  pears  and  cherries. 

Although  many  canning  interests  have  asked  for  standards, 
including  those  canning  grapefruit  and  pimentos,  the  trade 


generally  has  been  willing  to  let  the  Department  take  the  lead, 
and  the  extensions — probably  will  be  in  the  field  of  more 
staple- commodities,  such  as  beans  and  corn. 

An  enlargement  of  the  McNary-Mapes  standards  depends  upon 
available  funds,  and  now  the  Food  and  Drug  Administration  is 
able  to  divert  only  sufficient  funds  to  enforce  standards  on  the 
six  products  already  regnilated. 

Canners  of  the  vegetables  and  fruits  already  regulated  as  to 
quality  of  pack  have  been  anxious  to  make  their  product  meet 
the  requirements  and  thus  avoid  the  substandard  label  during 
this  first  year  of  the  amendment’s  operation. 

Buyers  of  canned  foods  intended  for  the  retail  trade  generally 
have  refused  to  purchase  merchandise  labeled  inferior  although 
the  product  is  safe  food.  Owners  of  large  ranches  in  the  West 
who  used  to  buy  fruit  “seconds”  to  feed  their  ranch  hands  this 
year  would  not  buy  goods  bearing  the  substandard  label,  the 
department  reported. 

Because  of  these  observations,  the  Administration  believes 
the  amendment  has  done  much  to  raise  the  quality  of  canned 
peas  and  tomatoes  especially.  Second-rate  canned  fruit  which 
is  edible  continues  to  be  packed  to  meet  the  demand  from 
bakeries,  hotels  and  cheap  restaurants.  Practically  no  buyers 
of  substandard  vegetables  can  be  found,  however,  except  soup- 
makers  and  cheap  restaurants. 

Of  the  nine  seizures  made  thus  far  in  the  enforcement  oi  the 
act,  seven  have  been  of  canned  peas  amounting  to  3,443  cases. 
Three  of  these  seizures  were  in  Maryland,  three  in  Indiana 
and  one  in  Delaware.  Both  of  the  cherry  seizures  were  in 
Wisconsin.  One  of  the  tomato  seizures  w'hich  the  Administra¬ 
tion  expects  to  make  is  in  Delaware  and  the  other  is  in 
Maryland;  they  will  total  847  cases. 

Truck  farm  crops  intended  for  canning  have  had  mixed 
success  this  season.  Hot  weather  which  matured  the  crop  too 
rapidly  forced  Wisconsin  pea  growers  to  let  almost  two-thirds 
of  their  crop  go  to  seed;  demand  for  canned  peas  was  light, 
however,  and  in  many  instances  canneries  closed  down  before 
even  the  available  supplies  of  raw  vegetables  were  exhausted. 

Maryland  harvested  an  especially  good  crop  of  peas,  but 
had  only  about  a  50  per  cent  yield  of  tomatoes.  Utah  had  a 
good  tomato  crop,  which  in  their  eagerness  to  finish  properly 
the  farmers  in  some  sections  let  get  too  ripe  for  canning. 
Georgia,  where  growers  usually  try  to  can  green  peaches, 
presented  some  trouble  to  the  Administration. 

A  housewife  with  a  limited  budget  should  be  enabled,  under 
the  terms  of  the  McNary-Mapes  amendment  to  the  Food  and 
Drugs  Act,  to  purchase  a  substandard  product  within  the  reach 
of  her  pocketbook  which  will  carry  the  nutritive  if  not  the 
esthetic  value  of  standard  canned  foods.  And  she  should  be 
able  to  buy  that  food  without  suspicion  that  she  is  purchasing 
something  unfit  for  her  family  consumption.  When  the  Presi¬ 
dent,  on  July  8,  1930,  signed  the  McNary-Mapes  amendment  to 
the  Food  and  Drugs  Act,  the  Food  and  Drug  Administration 
believed  that  the  measure  offered  a  materially  increased  pro¬ 
tection  to  the  consumer  of  canned  foods  and  likewise  offered 
a  protection  to  canners  against  the  damaging  competition  of 
low-grade  products.  This  conviction  of  the  Administration  has 
not  changed. 

It  is  not  the  Food  and  Drug  Administration’s  conception  of 
the  purpose  of  Congress  that  the  labeling  of  substandard  foods 
was  intended  to  stigmatize  unduly  the  article  to  which  it  is 
applied. 

The  amendment  makes  it  very  clear  that  its  purpose  is  to 
let  the  consumer  know  what  goods  are  below  standard,  but  it 
is  the  Administration’s  conception  that  a  substandard  product 
is  wholesome  and  edible  even  if  not  as  platable  or  as  attractive 
as  a  standard  product.  If  the  product  were  unwholesome  or 
inedible,  its  distribution  would  be  illegal  under  the  terms  of 
the  national  pure  food  laws. 
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Voluntary  Chains  Held  Most  Potent  Threat  to  Nations  Food 
Chain  Systems — Although  the  action  of  the  United  States 
Supreme  Court  in  upholding  the  constitutionality  of  the  gradu¬ 
ated  sales  tax  measure  placed  on  chain  stores  in  Indiana  through 
that  state’s  “anti-chain”  store  tax  has  been  a  severe  blow  to  the 
nation’s  corporate  food  chain  organizations,  the  chains  “face 
a  greater  difficulty  in  the  phenomenal  growth  of  the  voluntary 
chain,”  M.  M.  Zimmerman,  chain  store  research  worker,  de¬ 
clared  recently. 

“In  a  spectacular  eight-year  development,”  said  Mr.  Zimmer¬ 
man,  who  has  just  recently  completed  a  two-month  study  of 
independent  co-operative  chains,  “more  than  50,000  independent 
retail  food  merchants  have  organized  600  associations  for  co¬ 
operative  buying,  selling  and  advertising. 

“While  other  states  now  may  feel  freer  to  impose  taxes  on 
corporate  chains,  they  will  have  to  deal  with  the  fact  that  of  the 
approximately  500,000  retail  food  outlets,  these  600  voluntaries 
sell  as  much  food  as  the  62,000  corporate  chain  outlets. 

“Regardless  of  any  impending  state  or  federal  action  against 
the  corporate  chain  in  the  line  of  taxation,  these  independents 
have  proved  their  economic  right  to  survive  without  legislative 
help.  In  some  instances,  the  independent  association  has 
crowded  out  regular  corporate  chains. 

“For  example,  in  one  Iowa  town  a  few  years  ago  there  were 
39  stores  of  one  of  the  largest  corporate  chains.  A  voluntary 
chain  was  organized.  Today,  nine  of  the  39  stores  are  in 
existence. 

“An  important  angle  of  the  voluntary  development  will  be 
in  the  marked  increase  of  private  brands  which  generally  will 
be  retailed  in  the  district  of  the  voluntary,  rather  than  nation¬ 
ally.  In  this  way  the  independent  retailer  will  attempt  to  push 
his  own  brand,  that  is,  the  brand  of  the  co-operative  chain. 
Most  of  his  advertising  will  be  in  newspapers  because  they 
have  local  concentration. 

“There  are  probably  between  150,000  and  200,000  of  high  type 
independent  merchants  who  will  eventually  join  voluntary  chains. 

“The  development  does  not  mean  the  end  of  the  huge  corpor¬ 
ate  chain.  It  means,  however,  that  the  independent  can  success¬ 
fully  compete,  and  that  he  can  check  the  growth  of  the  corporat® 
giant. 

Special  Order  Assembling  Space  Recommended  For  Grocery 
Stores — Every  retail  grocery  store  should  have  a  special  out- 
of-the-way  space  in  the  rear  or  in  an  adjoining  room  for 
assembling  outgoing  orders,  the  Merchandising  Research  divi¬ 
sion  of  the  Department  of  Commerce  announced  recently, 
reaching  this  conclusion  following  the  analysis  of  the  results  of 
the  Louisville  Grocery  Survey. 

The  research  division  found  in  a  study  of  the  question  that 
much  time  and  profit  is  lost  in  many  retail  grocery  stores  by 
duplication  of  efforts  and  by  interference  with  service  to  cus¬ 
tomers  because  of  order  filling  on  the  sales  floor,  the  state¬ 
ment  revealed.  The  cost  of  order  filling  in  certain  stores  ran  as 
high  as  approximately  5  cents  in  each  $1  of  net  sales. 

The  department  summarized  its  findings  in  the  following 
statement: 

That  retail  grocers  may  in  many  instances  effect  important 
savings  in  costs  and  increase  their  net  returns  through  more 
efficient  handling  of  the  work  of  assembling  orders  for  delivery 
is  one  conclusion  which  the  Merchandizing  Research  division 
of  the  Commerce  Department  draws  from  its  recent  detailed 
analysis  of  store  operations  made  in  connection  with  the 
Louisville  Grocery  Survey. 

The  report  presenting  full  results  of  this  phase  of  the 
Louisville  Grocery  Survey. 


The  report  presenting  full  results  of  this  phase  of  the  Louis¬ 
ville  study  has  just  been  issued  by  the  Department  under  the 
title  “Costs,  Markets  and  Methods  in  Grocery  Retailing.”  It 
is  a  thorough  arialysis  from  the  grocer’s  standpoint  of  the 
method  of  determining  costs  of  the  principal  elements  of  store 
operation  and  maintenance  upon  which  the  profit  or  loss  of  the 
business  largely  depends. 

Order  assembly,  even  when  most  capably  performed,  is  an 
extremely  timeconsuming  and  consequently  expensive  operation 
for  the  service  store,  the  report  holds.  Every  person  in  the 
establishment,  (from  the  proprietor  or  manager  to  the  cleaning 
boy,  commonly  spends  considerable  time  at  it  every  day. 

A  single  job  which  consumes  so  much  of  the  entire  clerk’s 
time  becomes  a  fertile  field  for  the  growth  of  wasteful  practices* 
Unnecessary  operations,  duplication  of  effort,  lost  motion  and 
similar  faults  creep  in — taking  toll  of  net  profit  through  waste 
of  wages. 

The  survey  findings  indicate  that  order  assembly  at  present 
is  not  efficiently  conducted  in  a  large  proportion  of  grocerv 
stores.  The  cost  of  this  single  function  in  Louisville  was  found 
to  run  as  high  as  5  cents 'In  each  dollar  of  net  sales.  Clerks 
were  generally  found  to  be  laboring  diligently,  but  vre’er 
conditions  denying  possibility  of  low  cost. 

In  every  case  studied,  order  assembly  was  being  performed 
from  the  regular  display  and  retail  stock  of  the  store.  This, 
the  report  holds,  is  faulty  in  many  cases,  particularly  amon" 
the  larger  size  stores.  Order  assemblji^  is  essentially  out-turn 
from  storage.  Clerks  asemblying  orders  get  in  the  way  of 
those  serving  customers.  Confusion  results;  work  is  slowed 
up;  the  customer  is  inconvenienced  and  annoyed. 

The  solution  offered  is,  wherever  possible,  to  remove  the 
function  of  assembly  from  the  retail  selling  floor,  or  at  least 
well  to  the  rear.  Many  stores  have  access  to  an  alley,  corner 
or  back  street.  In  such  stores  a  back  room  may  be  set  up, 
equipped  with  a  skeleton  stock  of  the  entire  unrefrigerated 
commodity  line  and  also  such  surplus  stock  as  need  be  on  hand. 

Out  of  such  I  stock,  order  assembly  can  be  conducted  in  less 
time  than  in  the  old  way,  as  the  required  commodities  will  be 
grouped  closely  at  hand.  Clerks  engaged  in  order  assembly 
will  no  longer  crowd  upon  customers  and  the  clerks  serving 
.  them.  The  entire  retail  space  will  be  devoted  to  its  proper 
duty  of  selling  goods.  Delivery  also  will  be  generally  facilii- 
tated  by  such  an  arrangement,  and  front  parking  space  is  left 
open  for  customer  use. 

The  department’s  study,  “Costs,  Markets  and  Methods  in 
Grocery  Retailing”  presents  in  detail  the  results  of  its  analysis 
of  order  assembly  and  delivery  service  and  the  allocation  of 
costs  to  those  important  functins.  A  diagram  with  measure¬ 
ments  is  included  of  a  specimen  store  of  average  size,  arranged 
with  the  suggested  back  room  for  the  work  of  order  assembly. 
Other  illustrations  show  the  movements  of  clerks  in  a  number 
of  specially  conducted  tests  of  order  assembly  in  the  actual 
operations  of  Louisville  stores. 


Loren  J.  Sherff  &  Company 

Certified  Public  Accountants 

112  West  Adams  Street 
CHICAGO 


WE  ARE  MANUFACTURERS 


ROBINS.BECKErr  DOUBLE  CAN  CLEANER 


McSTAY-ROBlNS 
BOX  SEALERS 


ROBINS  RETORT 
ROBERT  A.  SINDALL,  Pwident 


A.  K.  ROBINS  &  CO.,  Inc.,  Baltimore,  Md. 


Write  for  cetedos 


HARRY  R.  STANSBURY,  Vice-Prtndent 
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anted  and  For  Sale 


This  is  a  page  that  must  be  read  each  week  to  be  appreciated.  You  are  unlikely  to  be  interested  every  week  in 
what  is  offered  here,  but  it  is  possible  you  will  be  a  dozen  times  in  the  year.  If  you  fail  to  see  and  accept 
your  opportunity  your  time  is  lost,  together  with  money.  Rates  upon  applicaticn. 


For  Sale — Mcuihinery 


FOR  SALE — We  offer  our  Canning  Machinery  business 
at  a  reasonable  price,  as  we  have  other  interests  and 
do  not  wish  to  continue  this  line  any  longer.  The 
line  consists  of  five  different  machines,  some  of 
which  have  been  in  use  since  1923.  The  business 
consists  of  Patents,  Patterns,  Blue  Prints,  some  parts 
of  machines  and  six  machines  in  stock  and  the  good 
will  of  the  company.  There  are  no  buildings  nor 
equipment.  We  have  no  Mortgages,  no  stock  and 
no  Notes  past  due.  Our  terms  are  cash  or  half  cash 
and  terms  arranged  to  suit  the  purchaser.  This 
would  make  an  ideal  propostion  for  some  canner  who 
has  a  small  machine  shop  and  wants  to  keep  busy 
through  the  winter  months;  or  it  will  add  to  any 
machine  company’s  business.  We  know  the  depres¬ 
sion  is  still  on,  but  it  is  slipping.  This  is  a  good  time 
to  buy,  so  let  us  have  your  inquires  while  we  have 
the  notion.  And  we  do  not  owe  the  banks  a  cent. 

Address  Box  A-1830  care  of  The  Canning  Trade. 


FOR  SALE — New  Copper  Steam  Jacketed  Kettles  and 
Mixers,  twelve  sizes  -  15  to  500  gallon.  Also  25  and 
50  gallon  Tilting  Kettles.  Always  in  stock,  all  extra 
heavy,  tested  225  pounds  pressure.  Buy  new  kettles 
that  carry  a  responsible  manufacturer’s  guarantee. 
Also  new  Copper  Pulp  Coils  in  stock,  for  1,000  gallon 
tanks.  Hamilton  Copper  &  Brass  Works,  Hamilton,  0. 

Kettle  Manufacturers  .  .  Established  1876 


Don’t  read  this  -  if  you  don’t  think  much  of  your  ma¬ 
chinery  -  but  if  you  do,  you  will  order  C.  M.C.  today 
to  protect  and  insure  against  rust  during  the  inactive 
season. 

F.  H.  Langsenkamp  Company,  229  E.  South  St., 
Indianapolis,  Indiana. 


Wanted — Machinery 


MACHINERY  WANTED— Compound  applying  Ma¬ 
chine  and  Drying  Machine  for  use  with  Gold  Seal 
Compound.  Send  details  to 

National  Can  Co., 

Uphams  Corner  Station,  Boston,  Mass. 


Wanted 

WANTED— Representation  of  canneries  to  jobbers, 
chains  and  buying  exchanges  in  Northern  California. 
Nineteen  years  experience  wholesale  grocery,  can¬ 
ning  and  brokerage  business  in  California.  Open, 
ing  new  offices;  do  you  want  new  blood;  new  enthu. 
siasm;  prompt  efficient  and  dependable  service. 
References  all  buyers;  correspondence  solicited. 
Clyde  LeBaron,  16  California  St.,  San 
Francisco,  Calif. 


Help  Wanted 

CANNED  FOODS  SALESMAN  WANTED— To  call  on  the  dis¬ 
tributors  in  Ohio,  Michigan,  Pennsylvania  and  New  York.  Im¬ 
mediate  employment  to  satisfactory  man. 

Address  Box  B-1829  care  of  The  Canning  Trade. 

WANTED— Experienced,  up  to  date  Pickier.  Must  be  competent 
in  all  lines  of  Pickle  manufacturing,  able  to  take  complete  charge 
of  manufacturing.  Middle  West  factory.  Men  with  best  refer¬ 
ences  only  need  apply. 

Address  Box  B-1831  care  of  The  Canning  Trade. 

Situations  Wanted 

WANTED — Executive  Position  by  Accountant  experienced  in 
canned  foods,  costs,  statements,  income  tax  reports,  all  office 
detail  and  management,  correspondence.  Exceptional  refer¬ 
ences. 

Address  Box  5,  Greensboro,  Md. 

POSITION  WANTED— As  Superintendent  by  packer  of  general 
line  of  vegetables;  beans,  peas,  tomatoes,  corn,  beets,  kraut; 
and  other  lines.  Wide  experience  in  all  phases  of  management, 
production  and  mechanics.  Prefer  yearly,  but  will  consider  sea¬ 
sonal  proposition. 

Address  Box  B-1832  care  of  The  Canning  Trade. 


Plain. 

Varnished. 

Embossed. 


THE 
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A  MACHINE 
THAT  BROUGHT  ABOUT 
A  NEW  PROCESS. 


With  the  inception  of  the  Hansen  Automatic 
Kraut  Filler  the  old  method  of  hand  filling,  brin¬ 
ing,  exhausting  and  cooking  kraut  was  replaced 
by  the  Hansen  Kraut  Process. 

The  Hansen  Automatic  Kraut  Filler  fills,  brines 
and  tops  pre-sterilized  kraut  into  60  cans  per 
minute,  with  one  operator,  and  passes  them  direct 
to  the  sealing  machine,  eliminating  the  necessity 
for  exhausting  and  cooking.  In  addition  to  a 
great  saving  in  labor  and  equipment  the  Hansen 
Automatic  Kraut  Filler,  by  accurate  can  filling, 
produces  approximately  10%  more  cases  per 
tank  than  hand  pack  methods. 

If  you  would  compete,  investigate  the  Hansen 
Automatic  Kraut  Filler, 

HANSEN  CANNING  MACHINERY  CORP. 

CEDARBURG,  WISCONSIN 


SMILE  AWHILE 

There  is  a  saving  grace  in  a  sense  of  humor. 

Relax  your  mind — and  your  body.  You'll  be  better  mentally, 
physically — and  financially. 

SEND  IN  YOUR  CONTRIBUTION. 

All  are  welcome. 


GLASS 

“So  Ethel  returned  your  engagement  ring  ” 

“Yes,  she  mailed  it  to  me  and  had  the  nerve  to  paste 
a  label  on  the  outside  of  the  package:  ‘Glass,  handle 
with  care.’  ” 


PAGE  MARQUIS  OF  QUEENSBERRY 

“I  disapprove  of  all  brutal  sports,  prize-fighting, 
angling — ” 

“Good  heavens !  How  can  you  name  those  two  sports 
in  the  same  breath  ?” 

“Why  not?  Isn’t  it  the  object  of,  both  pugilist  and 
angler  to  land  a  hook  in  the  jaw?” 


SURE  ENOUGH 

A  county  clergyman  was  examining  a  class  at  the 
village  school.  “Now,  William,’  he  said,  “can  you  tell 
me  what  we  must  do  before  we  can  expect  forgiveness 
of  sin?” 

“Yes,  sir,”  replied  the  boy,  “we  must  sin.” 


NO  FACE  LIFTER 

*‘Ah,  my  dear,'’  said  her  homely  relative^  “yQu 
will  find  that  Time  is  a  great  healer.” 

“True,  auntie,”  the  girl  replied  ,  “but  he’s  certainly 
a  mio-hty  poor  beauty  doctor.” 


IN  JUNIOR’S  FOOTSTEPS 

Customer — I  hear  my  son  has  owed  you  for  a  suit 
for  three  years.” 

Tailor — Yes,  sir;  have  you  called  to  settle  the  ac¬ 
count  ? 

Customer — No,  I’d  like  a  suit  myself  on  the  same 
terms. 


Instructor — What  do  we  mean  when  we  say  the 
whole  is  greater  than  any  of  its  parts? 

Student — A  restaurant  doughnut. 


Passenger — Porter,  where  does  this  train  go? 
Porter — Goes  to  New  York,  sir,  in  ten  minutes, 
Passenger — Gee!  That’s  going  some,  ain’t  it? 


“Bill  went  to  Washington  expecting  that  his  senator 
would  get  him  an  easy  berth.” 

“And  did  he?” 

“Not  exactly ;  but  he  gave  him  a  wide  one.” 


Succotash — I  know  the  evidence  is  strongly  against 
my  innocence,  but  I  have  $50,000  to  fight  the  case. 

Scalpem — As  your  attorney  I  assure  you  that  you’ll 
never  go  to  prison  with  that  amount  of  money. 

And  he  didn’t ;  he  went  there  broke. 


WHEN  WITS  ARE  NEEDED 
Hobbs — I’ve  half  a  mind  to  get  married. 

Dobbs — ^Watch  out!  Reno’s  full  of  people  who  used 
only  half  their  minds  in  getting  married? 
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America  has  developed  canned  foods  to  their  present 
perfection.  Hundreds  of  thousands  of  people  prefer 
canned  fruits  and  vegetables  to  fresh  foods — and  this  de¬ 
mand  is  growing  year  after  year.  Heekin  Cans  are  known 
wherever  cans  are  a  part  of  the  business — whether  it  be  tin 
cans  for  fruits  or  vegetables  or  lithographed  cans  brilliant 
with  colors.  And,  always  there  is  one  dominant  thought 
“Heekin  Gives  You  Service.’’ 


%ou'U  fiftcL  thjzm 

'HEEKIN  aNS 
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hand — there  does  not  seem  to  be  much  chance  for  a 
change  back  to  the  old  methods.  And  even  if  there 
were  banking  facilities  will  prevent  it.  But  there  is 
this  one  loop-hole:  frequent  purchases  add  heavily  to 
the  costs ;  in  drayage  or  freight  and  in  numbers  of  help 
needed.  Carloads  or  many  of  them,  taken  at  one  time, 
mean  lower  freight ;  can  be  handled  once  into  the  ware¬ 
house,  and  then  handed  out  with  a  minimum  of  labor 
expense,  and  the  day  may  come  when  the  advantage  of 
that  will  seem  very  much  more  prominent.  If  the 
manufacturers  and  first  sellers  would  add  their  in¬ 
creased  costs  to  the  small  orders,  as  represented  in  the 
frequent  handlings,  thus  advancing  prices  materially, 
that  day  would  come  all  the  sooner.  If  it  comes  back 
it  will  come  via  lower  prices  in  large  quantities,  and 
the  savings  of  freight  and  labor  in  further  handling. 

The  war  scare  in  China  stimulated  all  markets  for 
a  while,  and  gave  hope  for  a  return  to  better  condi¬ 
tions;  in  fact  the  whole  move  looked  like  a  “jingo”  war 
for  the  benefit  of  trade,  and  for  that  reason  it  is  being 
heavily  discounted.  The  world  has  about  all  the  war 
debts  it  wants  now  and  a  whole  lot  more,  and  so  even 
if  the  war  over  there  does  develop  it  undoubtedly  will 
not  have  the  effect  the  jingoes  counted  upon.  Canned 
foods  won  the  world  war,  but  they  would  play  small 
l)art  with  Japanese  and  Chinese  soldiers,  and  if  Russia 
gets  into  it  she  will  largely  supply  her  own  canned 
foods,  in  the  small  quantities  that  will  be  used.  If 
this  three-way  fight  develops,  because  of  the  entry  of 
Russia  we  may  see  another  world-war  in  all  other  coun¬ 
tries  than  our  own.  That  would  change  the  picture. 

Canners  now  see  that  they  must  put  selling  efforts 
behind  their  goods  and  more  and  more  of  them  are 
doing  so.  Some  of  these  efforts  are  excellent,  and  with 
the  big  advertising  campaign  on,  results  will  be  felt. 
The  drive  now  is  to  get  canned  foods  into  the  homes, 
not  just  to  the  distributors  or  jobbers,  and  that  is  sure¬ 
ly  a  drive  in  the  right  direction.  Canners  must  realize 
that  they  cannot  do  this  and  continue  to  sell  the  goods 
at  the  low  of  the  market.  They  must  advance  their 
prices  to  cover  the  cost  of  this  effort,  and  the  buyers 
will  not  object.  Ten  cents  per  dozen  means  less  than 
Ic  per  can  and  the  distributors  will  not  stop  at  that, 
particularly  when  the  goods  are  being  moved  out.  So 
don’t  be  afraid  to  properly  price  your  goods;  but  be 


WEEKLY  REVIEW 


Market  Policy  Set  for  all  Times — The  Result  of  Quick 
Turnover  For  Capital — Small  Orders  are  and  Should 
be  Expensive — Firmness  in  Prices  Will  Bring  Better 
Buying— The  Changes  In  Prices — Fruit  is  an  Indicator 
of  the  Buying  Humor. 

Normal — The  canned  foods  market  has  moved 
along  this  past  week  just  as  it  has  for  some 
time  past  and  is  likely  to  continue  for  a  long 
while  to  come.  It  is  dangerous  ever  to  say  that  we 
are  settled  in  a  definite  policy,  because  too  often  there 
immediately  follows  a  decided  change,  but  it  does  look 
as  if  the  market  for  all  commodities  has  changed  to 
the  smal|l-order  buying  as  a  definite  policy,  which  is 
equivalent  to  saying  that  wholesaling,  as  formerly 
known,  has  passed  out  of  the  picture.  This  was  the 
inevitable  result  from  the  onslaught  of  the  efficiency 
experts,  when,  a  few  years  ago,  they  advised  every¬ 
one  to  turn  capital  more  often.  You  recall  they  advised 
buyers  to  change  from  turning  their  capital 
twice  a  year  to  turning  it  twelve  times,  and  then  fol¬ 
lowed  this  by  suggesting  52  turns  instead  of  the  12  or 
of  the  2,  and  we  warned  at  the  time  that  they  were 
upsetting  the  whole  business  structure  as  then  consti¬ 
tuted,  and  now  you  see  that  they  have  succeeded.  The 
widespread  production  in  all  lines,  which  rendered  it 
easy  to  make  quick  replacements,  even  of  small 
amounts,  helped  the  plan,  rather  than  the  badly  over¬ 
rated  “over  production,”  for  if  the  over  production 
had  been  in  comparatively  few  hands,  or  at  widely 
scattered  places,  the  wholesalers  would  not  have  been 
able  to  carry  out  their  plan  of  more  frequent  turn¬ 
overs.  They  would  have  been  caught  by  either  advans- 
ing  prices  or  inability  to  get  the  goods  quickly  enough, 
and  would  have  had  to  continue  buying  in  sizeable  lots, 
with  less  frequent  turn-overs. 

As  manufacturing  abilities  are  just  as  good  now  as 
they  were  then — a  good  supply  source  always  near  at 
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sure  you  have  pushing  quality  goods,*  and  then  go  as 
hard  as  you  can  at  the  job. 

Evidences  in  other  lines  show  that  the  mass  of  con¬ 
sumers  is  avoiding  luxuries  of  every  kind  and  confin¬ 
ing  buying  to  the  staples  and  the  necessaries,  and  that 
is  focusing  attention  upon  canned  foods,  because  the 
lack  of  waste  in  trimmings,  preparation,  etc.,  is  sink¬ 
ing  into  the  public  mind  and  they  are  buying  and  eat¬ 
ing  canned  foods,  because  they  are  cheap  and  economi¬ 
cal.  Keep  that  in  mind.  The  stoppage  in  normal  busi¬ 
ness  of  canned  foods  sales  is  not  on  the  part  of  the 
consumers:  the  chain  stores  and  the  aggressive  retail¬ 
ers  are  putting  out  more  canned  foods  than  ever,  and 
as  winter  comes  on  this  out-go  will  increase  in  volume. 
The  jobbers  and  distributors  are  lower  in  their  sup¬ 
plies  of  canned  foods  than  ever,  and  so  there  is  bound 
to  be  steady  demand,  even  if  only  in  the  small  lots.  So 
the  outlook  for  canned  foods  is  not  bad  by  any  means. 
The  scarcity  in  most  lines  has  become  so  well  known 
that  we  may  even  see  a  fiurry  in  buying  to  cover  be¬ 
fore  the  goods  are  gone.  The  one  thing  which  would 
help  this  most  would  be  a  firm  price  policy  on  the  part 
of  canners,  and  the  stopping  of  this  price-cutting.  No 
buyer  wants  to  buy  when  he  fears  that  lower  prices 
will  be  named  later.  The  stocks  of  canned  foods  do 
not  warrant  lower  prices,  and  if  they  are  named  it  is 
all  the  canners’  fault.  Cuts  in  prices  do  not  produce 
more  orders ;  they  stop  orders. 

The  Prices — In  the  vegetable  line  the  prices  remain 
unchanged  on  our  page  until  we  get  to  peas,  and  there 
we  find  advances:  2’s  standard  Alaska  3  sv.,  up  5c  to 
95c ;  and  4  sv.,  of  the  same  grade  up  from  85c  to  90c. 

And  the  next  item,  pumpkin,  shows  an  advance :  No. 
21/4  standard  up  5c  to  90c. 

Not  to  be  outdone,  spinach  shows  an  advance  in  the 
No.  10  cans,  from  $3  to  $3.25. 

In  the  tomato  quotations.  No.  I’s,  out  in  the  coun¬ 
ties,  have  advanced  to  47V4c- 

In  fruits  grapefruit  has  been  causing  a  lot  of  talk 
and  comment,  because  of  the  low  prices  at  which 
futures  have  been  offering,  or  as  reported  offering, 
even  $1  being  heard  for  future  No.  2’s.  The  quota¬ 
tions  on  spot  2’s  have  been  reduced  from  $1.35  to  $1.25. 

New  prices  on  California  peaches  are  made  along 
this  coast,  and  these  prices  include  the  freight  east. 
The  low  prices  you  hear  about  on  peaches,  etc.,  are  for 
the  goods  f.  o.  b.  factory,  in  California,  not  on  eastern 
markets.  Don’t  be  confused  on  that  point. 

The  same  thing  applies  to  pineapple,  also,  and  the 
prices  there  have  been  lowered  as  you  know. 

The  only  other  change  noted  in  canned  fruits  applies 
to  No.  10  fruits  for  salad,  and  this  quotation  has  gone 
off  to  $9.50. 

As  an  indication  of  how  public  buying  has  fallen  off, 
and  how  the  people  are  confining  themselves  to  staples 
mainly,  we  think  the  following  Government  report  on 
fruits  for  this  season,  may  serve  best.  This  report  is 
just  at  hand,  as  we  go  to  press,  and  we  want  you  to 
note  this:  that  although  the  fruit  crops  this  year  are 
only  a  fraction  larger  than  last  year,  fruit  prices  are 
ruling  lower  than  for  a  generation.  This  is  the  Gov¬ 
ernment’s  own  findings,  and  it  gives  an  indication  of 
the  state  of  buying  everywhere.  The  report  says : 


Fruit — A  total  fruit  crop  of  about  13  million 
tons  compared  with  about  I2Y2  million  tons  pro¬ 
duced  last  year  is  moving  into  consumption  at  the 
lowest  prices  in  many  years.  The  apple  crop  is 
the  third  largest  in  15  years  and  in  the  middle  of 
October  farmers  were  receiving  lowest  prices  of 
this  period.  Pears  are  about  12  per  cent  below 
last  year’s  record  production  but  may  still  be  the 
third  largest  crop  harvested.  The  peach  crop  was 
the  largest  yet  produced.  Cranberry  production 
will  be  heavier  than  in  any  year  since  1926.  The 
orange  and  grapefruit  crops  will  be  below  produc¬ 
tion  last  year  but  well  above  average.  On  the 
other  hand  the  grape  crop  is  the  smallest  since 
1921.  The  combing  crops  of  pecans  and  Cali¬ 
fornia  almonds  and  walnuts  will  probably  be  above 
previous  records  and  peanuts  are  expected  to  give 
the  first  billion  pound  crop  gathered  in  this  coun¬ 
try  in  at  least  10  years. 


NEW  YORK  MARKET 

Bk  "NEW  YORK  STATER," 

Special  Correspondent  of  “'The  Canning  Trade.” 


Continues  Slow — Pineapple  Moving — ^Tomatoes  Firmer 
— Low  Prices  on  Com  Continues — Peas  Firm — 
Fish  Products  in  Limelight. 

New  York,  November  12,  1931. 

CONTINUES  SLOW — Little  of  interest  has  occured 
to  awaken  buying  activity  in  the  local  market 
since  the  lowering  of  pineapple  prices  started  a 
movement  in  this  commodity.  The  immediate  effects 
have  been  seen  in  the  featuring  of  canned  pineapple 
in  all  retail  distributing  outlets,  where  it  is  being 
featured  as  a  “leader.” 

Tomat^s  are  firming  up  under  the  influence  of  re¬ 
ports  which  indicate  a  sharp  drop  in  total  pack  figures 
as  compared  with  last  year.  Corn  holds  easy  under 
the  influence  of  low  Maine  prices.  Ohio  packers  are 
endeavoring  to  move  prices  upwards  but  until  the 
Maine  supply  is  exhausted  or  prices  there  change  for 
the  better  little  increase  in  demand  for  the  mid- 
Westem  product  is  anticipated. 

California  Fruits — While  canned  fruits  other  than 
pineapple  are  moving  slowly,  there  seems  to  ^  a  dis¬ 
position  on  the  part  of  packers  to  hold  off  any  general 
downward  price  revision  for  the  present.  The  price 
cuts  in  pineapple  have  succeeded  in  moving  this  stock 
into  distributive  channels  rapidly. 

Tomatoes — Prices  on  California  pack  are  holding 
firmly  but  stocks  are  being  rapidly  exhausted,  and  a 
turning  to  the  tri-state  packs  is  becoming  more  gen¬ 
eral.  As  a  result  prices  for  tri-states  are  firmer  and 
may  show  an  upward  revision  after  the  turn  of  the 
year.  Prices  on  tri-states  continue  at  65  to  671/2C  for 
2s;  $1  for  3s,  and  $3.10  to  $3.25  for  10s. 

Com — Maine  com,  both  Bantam  and  Crosby,  is  still 
available  at  prices  which  are  low  enough  to  divert 
buying  activity  from  mid-Westem  packs.  However, 
Ohio  crushed  packs  are  slightly  firmer,  with  Standard 
crushed  Evergreen  moving  towards  the  70c  level. 

Peas — Generally  a  strong  item  in  any  market,  peas 
are  holding  firm  with  a  rising  strength  indicated  in  a 
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movement  conducted  by  the  Wisconsin  Co-operative 
Sales  Corporation  to  “firm  up”  the  market  position. 
The  gradually  diminishing  stocks  promise  an  accom¬ 
panying  strengthening  of  the  price  structure. 

Apple  Sauce — ^This  seasonal  canned  food  is  moving 
satisfactorily,  with  spot  goods  in  strong  demand.  Re¬ 
tail  outlets  are  featuring  apple  sauce  as  an  economical 
food  product,  and  its  sales  in  most  sections  is  show¬ 
ing  gratifying  volume. 

Canned  Fish — Salmon  and  shrimp  hold  the  spotlight 
as  far  as  actual  sales  are  concerned,  but  buyers  are 
now  evincing  a  rising  interest  in  the  Maine  sardine 
situation.  Confirmation  of  reports  of  a  sharply  re¬ 
duced  pack  brought  many  inquiries  but  few  definite 
orders.  However,  market  factors  look  for  a  more 
liberal  buying  policy  on  sardines  within  the  next  few 
weeks.  Salmon  and  shrimp  are  firm  and  active. 

Vegetable  Juices — Canned  tomato  juice  is  becoming 
established  as  a  commodity,  rather  than  as  the  luxury 
which  it  was  when  first  introduced.  One  California 
packer  is  introducing  here  a  mixture  of  tomato  and 
kraut  juice. 

Distribute  Canned  Foods — New  York  City  has 
started  its  distribution  of  food  tickets  to  the  un¬ 
employed,  calling  for  stated  amounts  of  food  products 
at  retail  stores.  This  is  expected  to  move  a  consider¬ 
able  volume  of  the  cheaper  grades  of  canned  foods  into 
consumption. 


CHICAGO  MARKET 

By  "OBSERVER,” 

Special  Correspondent  of  "The  Canning  Trade.” 


Cooler  Weather  Has  Stirred  Considerable  Business — 
Corn  Prices  Expected  to  Have  Gradual  Price  Raise — 
Tomatoes  Have  Draggy  Prices — Peas  Moving  Steady — 
Fruit  Season  Should  Be  Very  Active. 

Chicago,  November  13,  1931. 

HE  MARKET — The  advent  of  sharper  cold 
weather  has  finally  stirred  loose  a  considerable 
amount  of  business  which  had  been  holding  back ; 
jobbers  and  retailers  generally  report  a  good  healthy 
movement  of  merchandise;  and  in  the  certain  knowl¬ 
edge  that  there  are  no  big  reserves  of  anything  in 
distributors’  hands  we  may  look  for  evidence  of  steady 
buying  from  this  quarter  right  through  the  coming 
months. 

Brokers  say  that  they  do  not  anticipate  the  custom¬ 
ary  doldrums  in  their  activities  which  usually  char¬ 
acterizes  late  November  and  most  of  December. 

It  is  also  reported  that  the  price-cutting  by  a  few 
frantic  distressed  canners  is  lessening  and  such  busi- 
r«3ss  as  will  be  done  will  be  on  a  more  sensible  basis  and 
with  stronger  operators  accordingly  stepping  into  the 
sellers  market. 

Com — ^The  several  efforts  which  have  been  made  to 
get  the  corn  people  together  look  more  promising  now 
than  heretofore ;  and  while  there  have  been  no  changes 
in  prices  it  is  only  reasonable  to  expect  a  gradual  price 
upturn  in  line  with  the  similar  condition  being  now 
registered  in  other  major  agricultural  products.  In 
ordinary  times  a  condition  like  the  present  would 
certainly  be  such  as  to  justify  ample  anticipatory  book¬ 


ings  ;  but  this  year  nobody  seems  to  have  full  faith  in 
his  own  judgment,  and  the  result  is  he  tries  to  play 
doubly  safe  by  refusing  commitments  wherever 
possible. 

Tomatoes — ^Prices  draggy;  in  spite  of  reports  of 
quite  a  healthy  busy  shipping  season  there  are  just 
enough  more  sellers  than  buyers  to  keep  the  situation 
in  an  unsatisfactory  state. 

No.  2  standards  are  still  quoted  at  621/2  to  65c  Mary¬ 
land  ;  with  some  occasionally  available  at  60c  from  the 
west  end  of  the  State;  such  offerings  of  course  have 
had  good  acceptance  from  Chicago  territory  because  of 
the  slight  freight  advantage  as  against  Baltimore  and 
the  fact  that  their  1931  quality  is  much  better  than 
has  been  heretofore  expected  from  that  area. 

Indiana  prices  also  continue  weak. 

Peas — A  steady  shipping  movement  in  supply  to  a 
demand  which  packers  have  intelligently  gauged  keeps 
the  pea  canners  fairly  busy  at  this  time.  Very  little 
price  change  is  to  be  expected  during  continuance  of 
this  satisfactory  situation. 

The  pea  canners  meeting  at  Milwaukee  this  week 
will  no  doubt  give  inspiration  to  some  additional  news 
items  on  this  product. 

Beans — ^This  fine  vegetable  represents  the  best  food 
value  now  available  for  the  price;  and  a  fine  volume 
appears  to  be  generally  registered.  However,  no  news 
of  any  particular  price  recovery. 

Baltimore  district  still  holds  the  center  of  the  stage 
with  plently  for  all  comers;  fine  cut  green  beans  in 
No.  2  cans  in  the  low  60s. 

Catsup — A  better  understanding  as  to  manufactur¬ 
ing  costs  seems  to  be  developing  among  the  bottlers 
and  several  price  cutters  have  recently  waked  up  to 
see  in  a  very  emphatic  manner  that  any  long  continu¬ 
ance  of  recent  low  selling  levels  will  result  in  very 
serious  losses. 

There  is  really  no  reason  for  such  figures  as  now  are 
possible  excepting  an  over-anxiety  on  part  of  sellers  to 
hold  up  an  active  shipping  schedule.  Undue  banking 
urgence  is  no  doubt  back  of  the  difficulty. 

California  Fruits — ^This  season  should  see  a  lot  of 
very  active  movement  of  these  goods ;  they  are  in  fact 
going  out  in:  good  volume  to  consumers  but  most  job¬ 
bers  are  delaying  commitments  until  markets  settle 
on  the  coast  as  a  result  of  the  Pineapple  price  readjust¬ 
ments.  We  are  told  that  retailers  indicate  that  sales 
of  pineapple  at  these  new  levels  are  far  outselling 
peaches;  and  of  course  such  a  paradoxical  condition 
cannot  continue  indefinitely.  Already  there  are  advices 
that  certain  sizes  of  pineapple  are  getting  short;  it 
looks  as  if  the  pineapple  people  will  attain  their  desired 
relief  as  to  overstocks  within  a  few  weeks.  Maybe 
this  is  what  the  ^ach  and  apricot  producers  are  wait¬ 
ing  to  see  transpire. 

Salmon — We  notice  continued  strengthening  in 
prices  on  pinks  and  chums,  followed  by  a  later  advice 
that  chums  will  soon  be  all  cleaned  up  from  first  hands 
thus  directing  full  attention  of  cheaper  salmon  pur¬ 
chasers  to  pinks.  Salmon  as  at  present  priced  is  cer¬ 
tainly  at  levels  which  should  stimulate  good  volume  of 
consumer  interest. 

If  the  impending  Jap-Chinese  war  develops  cheap 
salmon  will  no  doubt  advance  50c  to  75c  doz. 
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GULF  STATES  MARKET 

By  "BAYOU,” 

Special  Corrnpondent  of  "The  Canning  Trade." 


Shrimp  Pack  Greatly  Reduced  Last  Few  Weeks — Small 
Lot  Shipments  Made — Oyster  Demand  Very  Good  the 

Past  Week — Hibb  Fish  Company  Reorganized — 
Plan  to  Branch  Out. 

Mobile,  Ala.,  November  13,  1931. 

^  HRIMP — The  sea  food  factories  in  Alabama  shut 
down  this  past  week  and  the  1931  I'all  shrimp 
^  pack  is  history  in  Alabama.  It  is  understood  that 
Mississippi  and  Louisiana  will  continue  to  pack  shrimp 
for  a  weeK  or  two  longer,  but  the  pack  has  been  greatly 
reduced  there  in  the  last  three  weeks,  as  the  factories 
took  ott  their  freight  boats  and  they  have  only  a  few 
of  the  smaller  shrimp  boats  hshing  for  them,  which 
have  kept  the  two  or  three  factories  in  each  state 
partly  running  up  to  now. 

Whether  the  amount  of  shrimp  packed  thus  far  is 
too  much  or  too  little  remains  to  be  seen,  as  there  is 
no  way  of  judging,  because  business  is  so  fickle  nowa¬ 
days,  that  there  is  no  way  of  estimating  consumption. 
Futures  seem  to  be  a  thing  of  the  past,  as  no  buyer 
wants  to  buy  beyond  supplying  the  immediate  require¬ 
ments  of  the  trade  and  it  takes  an  awful  lot  of  nerve 
and  a  steel  back  bone  to  keep  on  packing  after  the 
immediate  requirements  of  the  trade  are  supplied, 
because  the  buying  stops  cold. 

There  appears  to  be  no  middle  ground  in  trading 
these  days  and  times.  Folks  either  want  a  thing  and 
buy  it  or  they  won’t  have  it  at  any  price.  Under  the 
circumstances  there  remains  very  little  that  any  one 
can  do  to  stir  up  business  once  it  has  slumped,  hence 
it  is  awfully  discouraging  to  continue  packing  any 
kind  of  food  stuff  after  the  immediate  requirements 
of  the  trade  are  supplied  for  it  looks  like  the  whole 
world  goes  on  an  eating  strike  and  they  will  never 
want  anything  else  to  eat. 

There  is  no  good  reason  why  any  canner  should  get 
alarmed  and  sacrifice  his  pack  when  he  knows  that  the 
pack  this  season  is  less  than  fifty  per  cent  of  normal, 
because  this  much  stuff  should  be  readily  consumed  in 
the  course  of  time,  but  it  absolutely  gets  a  fellow’s 
goat  to  see  the  market  so  dead,  and  worse  still  that 
there  is  nothing  that  you,  I  or  anyone  else  can  do  to 
better  conditions,  hence  there  is  nothing  to  gain  and 
probably  your  health  to  lose  by  worrying,  so  let’s  tr>" 
not  to  lose  much  sleep  over  the  situation. 

The  activities  of  the  canned  shrimp  market  are 
limited  to  sales  in  small  lots.  Price  cutting  will  not 
increase  sales  at  this  stage  of  the  game,  therefore  why 
not  fix  the  price  and  hold  it  above  $1 .25  per  dozen  for 
No.  1  medium  and  $1.40  per  dozen  for  No.  1  large, 
f.  o.  b.  factory? 

Oysters — It  seems  that  folks  have  grown  tired  of 
waiting  for  the  weather  to  turn  cold  and  being  oyster 
hungry,  they  have  gone  to  eating  oysters  notwith¬ 
standing  the  mild  autumn  weather.  There  was  a  good 
demand  for  fresh  oysters  this  past  week  and  the 
demand  is  still  holding*  up.  Oysters  are  not  altogether 
showing  up  as  well  as  they  should  and  the  lack  of 
rain  to  freshen  the  waters  a  little  is  probably  resi)onsi- 
ble  for  the  poor  condition  of  the  oysters. 

The  sea  food  factories  in  Alabama  having  shut  down 
on  shrimp  will  no  doubt  turn  their  thoughts  to  canning 


oysters,  but  it  will  be  a  month  or  longer  before  they 
will  get  started.  Even  if  the  factories  were  ready, 
the  oysters  are  not  yet  suitable. 

The  oyster  canning  game  don’t  usually  get  to  going 
good  until  after  Xmas  and  it  may  be  later  than  that 
this  year. 


CALIFORNIA  MARKET 

Bn  "BERKELEY.” 

Special  Correspondent  of  "The  Canning  Trade." 


Trade  is  Recovering  From  Shock  of  Severe  Pruning 
Prices  on  Pineapple — Canned  Tomatoes  are  in  Splendid 
Condition — Canned  Salmon  is  a  Bright  Spot. 
Spinach  Sales  Increasing. 

Berkeley,  Cal.,  November  13,  1931. 

INEAPPLE — ^The  trade  is  commencing  to  get 
over  the  shock  occasioned  by  the  recent  severe 
pruning  of  prices  on  Hawaiian  canned  pineapple 
and  the  full  fruit  list  is  again  moving  in  about  the 
same  volume  as  before  the  drastic  cut.  The  new  pine¬ 
apple  list  is  resulting  in  an  increased  demand  for  this 
fruit  but  there  are  those  in  the  trade  who  express  the 
opinion  that  the  losses  to  packers  have  been  made 
unduly  heavy  and  that  these  cannot  be  offset  by  any 
advantages  arising  from  increased  consumption. 
Canned  pineapple  is  now  being  sold  below  the  cost  of 
production  and  most  canners  are  not  only  taking  losses 
on  sales  now  being  made,  but  on  earlier  sales,  as  well, 
as  not  a  few  booked  business  on  a  basis  guaranteeing 
the  list  against  decline  within  a  specified  period.  Others 
guaranteed  opening  prices  against  unshipped  goods 
and  goods  in  transit  only,  thus  reducing  the  amounts 
to  be  refunded.  The  lower  prices  on  canned  pineapple 
are  having  an  effect  on  the  balance  of  the  fruit  list 
and  considerable  chiseling  is  in  evidence,  particularly 
on  peaches.  The  larger  interests  are  maintaining 
prices  fairly  well,  but  little  known  and  off  grade  brands 
are  being  offered  below  opening  lists.  In  general,  the 
fruit  list  is  to  be  considered  as  a  little  weaker,  despite 
an  excellent  statistical  position  in  almost  every  variety, 
but  no  definite  break  has  occurred  or  is  expected. 
Canned  fruits  are  being  sold  at  cost,  or  below,  and  this 
condition  cannot  prevail  for  long. 

While  canned  tomatoes  are  in  a  splendid  statistical 
position,  sales  have  slowed  down  somewhat  and  un¬ 
easy  interests  are  attempting  to  move  holdings  by 
offering  concessions  from  prevailing  lists.  Packing 
has  come  to  an  end  and  the  output  is  definitely  known 
to  be  well  below  half  that  of  last  year.  Most  of  the 
price  cutting  is  on  Standards,  as  unsold  stocks  of 
Solid  Pack  are  not  large  and  are  in  firm  hands. 

Canned  salmon  has  been  proving  one  of  the  bright 
spots  in  the  market  during  the  past  week  and  prices 
are  being  maintained  in  better  shape  than  at  any  time 
since  opening  prices  were  announced.  All  packers  seem 
to  be  getting  at  least  $2.35  for  Alaska  Reds  and  a 
steady  business  is  being  done  on  this  fish.  The  recent 
boost  in  the  prices  of  Pinks  and  Chums  to  $1.00  and 
90  cents,  respectively,  has  resulted  in  an  increase  in 
business,  rather  than  otherwise,  and  hope  is  now  being 
expressed  that  another  advance  can  be  made  to  bring 
the  selling  price  up  to  cost,  at  least. 

From  the  southern  part  of  the  State  comes  word 
that  the  seasonal  quest  for  sardines  commenced  the 
first  of  November  without  the  usual  air  of  excitement 
and  enthusiasm.  Prices  of  the  canned  product  are 
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down  to  about  $2.75  a  case,  or  else  with  prices  of  oil 
and  meal,  heretofore  a  profitable  by-product,  lower 
than  ever  before.  Two  years  ago  the  southern  packers 
put  up  about  2,000,000  cases,  but  last  year  the  output 
was  only  a  little  more  than  500,000  cases.  A  larger 
pack  is  expected  this  season,  but  the  output  will  be 
far  below  that  of  two  years  ago,  unless  there  is  a 
sudden  change  in  the  demand.  Prices  to  fishermen  are 
at  the  rate  of  $8  a  ton  for  fish,  the  same  price  as  is 
being  paid  in  the  San  Francisco  district. 

The  steady  demand  is  eating  into  unsold  stocks  of 
canned  spinach  and  these  are  getting  down  to  a  point 
where  a  complete  cleanup  seems  in  sight  by  next 
March,  when  new  pack  will  be  ready  for  distribution. 

It  is  understood  that  there  will  be  no  winter  pack. 
Prices  are  the  same  as  for  several  weeks,  with  hold¬ 
over  stock  from  1930  offered  at  slight  concessions. 

Most  varieties  of  canned  berries  are  in  light  supply 
and  prices  are  quite  firmly  maintained.  Substanti^ 
advances,  such  as  would  likely  have  been  made  in 
normal  times,  are  out  of  the  question,  however,  owing 
to  the  competition  from  low-price  fruits. 

At  the  fifteenth  annual  Institute  of  California  Fig 
Growers,  held  at  Fresno  the  first  week  in  November, 
resolutions  were  passed  calling  for  the  weeding  out  of 
Capri  fig  trees  to  prevent  endosepsis  and  for  the  re¬ 
tention  of  the  5-cent  a  pound  tariff.  The  canned  pack 
this  year  was  about  in  line  with  that  of  recent  years, 
having  been  held  down  to  potential  market  require¬ 
ments. 

The  recent  passing  of  the  dividend  by  the  Hav/aiian 
Pineapple  Company,  Ltd.,  has  been  followed  by  a 
similar  action  on  the  part  of  the  directors  of  the 
Hawaiian  Canneries  Company. 

The  .California  Packing  Corporation,  San  Francisco, 
Cal.,  has  reduced  salaries  of  all  executives  and  em¬ 
ployees  ten  ner  cent,  it  has  been  announced.  Few  plant 
workers  will  be  affected,  as  the  active  packing  season 
is  at  an  end. 

Marten  Jongeneel,  for  twenty-five  years  with  the 
California  Packine  Corporation,  San  Francisco,  and 
long  connected  with  the  land  department  of  this  con¬ 
cern.  passed  away  at  his  home  at  Aptos,  Cal.,  Noyem- 
ber  8,  following  a  lonor  illness.  He  was  sixty  years  of 
age  and  a  natiye  of  Holland. 

Suryiyinor  are  his  widow.  Mrs.  Elizabeth  Jongeneel; 
three  daughters.  Mrs.  T.  Boye,  Mrs.  Karen  Van  den 
Bosch  and  Miss  Johanna  Jongeneel. 

For  years  Mr.  Jongeneel  made  his  home  at  Berkeley, 
Cal.,  but  moyed  to  Aptos  three  years  ago,  where  he 
fitted  up  a  fine  country  home  to  meet  his  exacting  ideas 
and  where  he  frequently  entertained  co-workers  in 
the  California  Packing  Corporation. 

The  Cutler-Lobingier  Packing  Company,  whose  head¬ 
quarters  for  years  haye  been  at  Ontario,  Cal.,  has 
moved  these  to  the  Greater  San  Francisco  district. 
Headquarters  are  now  maintained  at  the  plant  at  1175 
Fifty-seventh  avenue,  Oakland,  with  sales  offices  at 
2  Pine  street,  San  Francisco. 

The  erection  of  a  meat  cannery  at  Areata,  Cal.,  is  in 
contemplation.  Antone  Begas  and  Herbert  Hunt  are 
the  promoters. 

James  D.  Dole,  president  of  the  Hawaiian  Pineapple 
Company,  Ltd.,  who  has  spent  the  past  several  weeks 
in  San  PYancisco,  has  sailed  for  Honolulu,  and  H.  E. 
MacConnaughey,  vice-president  and  general  sales  man¬ 
ager,  with  headquarters  at  San,  Francisco,  has  left  on 
an  extended  Eastern  business  trip. 


Speed  is  the  order  of  the  day  and  Norman  Waggoner, 
of  the  San  Francisco  exporting  house  bearing  his  name, 
is  regaling  friends  with  an  account  of  a  recent  trip  to 
England.  The  round  trip  was  made  in  twenty-four 
days  and  that  included  a  stay  of  eleven  days  in  London. 
No  attempt  was  made  to  set  a  record,  but  it  probably 
establishes  one. 

The  erection  of  a  cannery  at  Crescent  City,  Cal.,  is 
under  consideration,  the  movement  being  headed  b} 

J.  J.  McNamara,  Ed.  Plaisted  and  John  L.  Childs. 

- - 

SEA  FOOD  CANNERY  IN  FLORIDA 

The  Hibb  Fish  Co.,  of  St.  Petersburg,  Florida  which 
went  out  of  business  about  six  months  ago,  announces 
that  it  has  just  been  reorganized  into  a  quarter  of  a 
million  dollar  concern. 

Aside  from  their  fresh  fish  business,  they  plan  to 
branch  out  into  the  canning  game  and  they  will  also 
put  up  a  fish  meal  plant. 

It  is  said  that  their  proposed'  cannery  will  be  equip¬ 
ped  to  take  care  of  all  varieties  of  fish  and  sea  foods, 
including  clams,  oysters,  scallops  and  crab.  The  plant 
will  specialize  in  a  fine  variety  of  smoked  mullet  and 
coquina  soup. 

Their  proposed  fish  meal  plant  will  take  care  of  all 
waste  products  from  the  canneries  and  also  will  trans¬ 
form  fish  now  thrown  away  into  fertilizer  for  the 
groves  of  Pinellas. 

Mr.  H.  W.  Hibbs.  chairman  of  the  board  of  the  new 
company  has  been  head  of  the  Hibbs  Fish  Co.  for  over 
40  years.  Mr.  John  A.  Thompson,  president  of  the 
new'  Company  is  president  of  the  Tax  Securities  Corp. 

The  other  officers  of  the  new  company  are  Will 
Hibbs.  vice-president:  M.  K.  Thompson,  secretary  and 
treasurer  and  Herbert  T.  Davis,  general  manager.  Mr. 
Davis  was  formerlv  director  of  finance  for  St.  Peters¬ 
burg  and  a  deep  sea  fisherman  himself,  having  spent 
many  days  at  sea  ori  the  Hibbs  fishing  schooners. 


CANNERS’  CONVENTIONS 


Note — Secretaries  will  help  their  meetings  and  ren¬ 
der  a  real  service  to  all  interested  by  keeping  this 

column  well  and  accurately  posted.  Send  full  informa¬ 
tion  as  to  date  and  place  of  meetings. 

November  19-20 — Indiana  Canners  Annual,  at  Hotel 
Claypool,  Indianapolis. 

December  1 — Michigan  Canners,  hotel  and  city  to  be 
named  later. 

December  8-9 — Ohio  Canners  Annual,  Deshler  Wallick 
Hotel,  Columbus,  Ohio. 

December  10-11 — New  York  Canners,  Hotel  Seneca, 
Rochester. 

December  15 — Pennsylvania  Canners,  Hotel  York- 
towne,  York,  Pa. 

December  15-16 — ^lowa-Nebraska  Canners,  hotel  and 
city  to  be  named  later. 

December  16-17 — ^Tri-State  Packers,  Hotel  Lord  Balti¬ 
more,  Baltimore,  Md. 
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CANNED  FOOD  PRICES 


Prices  given  represent  the  lowest  figure  generally  quoted  for  lots  of  wholesale  size,  usual  terms  f.  o.  b.  Baltimore  (unless 
otherwise  noted)  and  subject  to  the  customary  discount  for  cash.  Many  canners  get  higher  prices  for  their  goods;  some  few 
may  take  less  for  a  personal  reason,  but  these  prices  represent  the  general  market  at  this  date. 

Baltimore  figures  corrected  by  these  Brokers:  ^Thomas  J.  Meehan  ft  Co.,  *Howard  E.  Jones  &  Co..  {Harry  H.  Mahool  ft  Co. 

New  York  prices  corrected  by  our  Special  Correspondent,  fin  column  headed  “N.  Y.”  indicates  f.  o.  b.  factory. 


Canned  Vegetables 

Balto.  N.Y. 

ASPARAGUS*  (California) 


White  Mammoth,  No.  2% .  3.76 

Peeled.  No.  2^^ . 

Large,  No.  2% .  3.60 

Peeled,  No.  2% .  4.76 

Medium,  No.  2% .  3.26 

Green  Manunoth,  No.  2% .  8.26 

Medium,  No.  2^ . 

Small,  No.  2>^ . 

Tips,  White,  Mammoth,  No.  1  sq .  3.60 

Small,  No.  1  sq....„ .  2.86 

Green  Mammoth,  No.  1  sq .  3.40  3.10 

Small.  No.  1  sq .  2.80  2.70 

BAKED  BEANSt 

16  . . 50  . 

No.  2  Mi  .  1-05  . 

No.  10  .  3.25  . 

BEANSt 

Stringless  Stand.  Cut  Green,  No.  2,  .60  .62l^ 

Standard  Cut  Green,  No.  10 .  3.00  3.00 

Standard  Whole  Green,  No.  2 . 90  . 

Standard  Cut  Wax.  No,  2 . 76  . 

Standard  Cut  Wax,  No.  10 .  8.75  ....... 

Red  Kidney  Standard,  No.  2............„  .90  . . 

Standard,  No.  10 .  4.26  . 

LIMA  BEANS$  (F.  O.  B.  Factory) 

No.  2  Tiny  Green .  1-66  1.76 

No.  10  . 8.60  . 

No.  2,  Medium  Green..»»~~..~~_ — 1.46  „....~ 

No.  10  .  7.00  - 

No.  2,  (ireen  and  White. . 95  1.20 

No.  10  .  6.26  . 

No.  2,  Fresh  White . 75  .85 

No.  10  .  4.26  - 

Soaked.  No.  2 - - - 77% - 

BEETSt 

Baby,  No.  2 . . . .  1-86 

Whole.  No.  2.. .  1.10  . 

Whole.  No.  3  .  1.15  . 

Whole.  No.  10 _  3.76  4.00 

Cut,  No.  2 . - . 80  1.00 

Cut,  No.  10 . 2.86 - 

Diced.  No.  10 . 8.90  - 


CANNED  VEGETABLES— Continued 


SAUER  KRAUT$ 

Standard,  No.  2 . 

No.  2%  . 

No.  3  . 

No.  10  . 

SPINACH* 

Standard  No.  2 . 

No.  ?!/•  . 

No.  3 ..: . . 

No.  10 . 

SUCCOTASH* 

Standard  Green  Corn,  Fresh  Limas, 

No.  2  . 

Standard  Green  Com,  Dried  Limas, 

No  2  . 

(Triple)  No.  2  (with  tomatoes) . 

SWEET  POTATOES* 

Standard.  No.  2,  F.  O.  B.  factory.... 

No.  2V.  . 

No.  3  . . . 

No  10  . 

TOMATOES* 

Extra  Standard,  No.  1 . 

F.  O.  B.  County . 

No.  2 . . . _ 

F.  O.  B.  County . 

No.  3  . 

F.  O.  B.  County . . . 

No.  10  . 

F.  O.  B.  County. . 

Standard.  No.  1 . „.... 

F.  O.  B.  County . 

No.  2  . 

F.  O.  B.  County . 

No.  3  . 

F.  O.  B.  (bounty . 

No.  10  . 

F.  O.  B.  County . 


Balto.  N.Y. 


.66 

.80 

.80 

.86 

.90 

2.65 

2.76 

.70 

.65 

LOO 

1.00 

1.05 

3.25 

3.00 

1.16 

1.00 

1.15 

.75 

.90 

.9!) 

.95 

1.00 

2.75 

3.10 

•50 

.47% 

.45 

.80 

_ 

.76 

1.26  . 

1.20  . 

3.60  . 

2.36  . 

.47% . 

.47% . 

.67%  .67% 

.65  . 

1.06  . 

1.00  1.00 

3.16  . 

3.00  3.16 


TOMATO  PUREE*  (F.  O.  B.  Factory) 

Standard,  No.  1,  Whole  Stock . 35  .37% 


No.  10,  Whole  Stock .  2.60  2.25 

Standard.  No.  1  Ti’immings . 32% . 

No.  10  Trimmings . .  2.00  ........ 


CANNED  FRUITS— Continued 

Balto.  N.Y. 

PEACHES* 

California  Standard,  No.  2%,  Y.  C.  1.36  1.45 


Choice,  No.  2%,  Y.  C.. .  1.56  1.60 

F'ancy,  No.  2Vj,  Y.  C . 

Extra  Sliced  Yellow,  No.  1 . 86  „....„ 

Seconds,  Yellow,  No.  3 . 

Pies,  Unpeeled,  No.  3 .  . . 

Peeled,  No.  10 .  4.26  . 


PINEAPPLE* 


Hawaiian  Sliced,  No.  2% .  1.35  1.35 

Sliced  Standard,  No.  2% . ■  1.30  1.20 

Sliced  Extra,  No.  2 .  1.80  1.15 

Sliced  Standard,  No.  2 .  1.00 

Shredded,  Syrup,  No.  10 . 

Crushed.  Extra,  No.  10 .  6.00  . 

Enstern  Pie,  Water,  No.  10 . 

Porto  Rico,  No.  10 . . . .... 


RASPBERRIES* 

Black,  Water,  No.  2 . .  ......_ 

Rod,  Wator,  No.  2....— . .  ..._. 

Black.  Syrup,  No.  2.._..„ 2.00 

Red,  Syrup,  No.  2......_ . ........ 

Red,  WaUr,  No.  10 . .  . 

STRAWBERRIES* 

Preserved,  No.  1 . . . 86 

Preserved,  No.  2 . ! .  1.70 

Extra,  Preserved,  No.  1 . 95 

Extra.  Preserved,  No.  2 .  1.90 

Standard  Water,  No.  10....__.._....  _ 


FRUITS  FOR  SALAD* 


Fancy,  No.  2% .  2.60 

No.  10s  .  9.60 


Canned  Fish 

HERRING  ROE* 

.76  _ 

.80  _ 

1.00  . 


10  oz. 
17  oz. 
19  cz. 


CARROTS* 

Standard  Sliced,  No.  2 . 76  ........ 

Sliced,  No.  10 . 3.60  . 

Standard  Diced,  No.  2 . 66  ....... 

Diced,  No.  10 .  3.26  - 

CORN* 

Golden  Bantam,  Fancy,  No.  2 . 90 

Extra  Standard,  No.  2 . 

Extra'  Standard,  No.  10 . 

Shoepeg,  Fancy,  No.  2 . 80  . 

Extra  Standard,  No.  2 . - . 76  . 

Standard,  No.  2 . 70  .72% 

Standard,  No.  10 . . — 

Crushed,  Fancy,  No.  2 . 90  . 

Extra  Standard,  No.  2 — .70  ........ 

Standard,  No.  2 . . . 66  .67% 

Standard,  No.  10 . .  4.10  4.25 

HOMINY* 

Standard  Split,  No.  3 . . . 90  ....._ 

Split,  Np.  10 .  8.00  - - 

MIXED  VEGETABLES* 

Standard,  No.  2 . 82%........ 

No.  10  .  4.26  _ 

Fancy,  No.  2 . .  1.06  ....... 

No.  10  . . .  6.00  _ 

OKRA  AND  TOMATOES* 

Standard.  No.  2 .  1.00  . 

PEAS* 

Petit  Pois,  Is . .  .72% . 

No.  2  Fancy  Sweets,  28 . 1.76 

No.  3  Fancy  Sweets,  2s .  1.60 

No.  4  F'ancy  Sweets,  2s .  1.30 

No.  6  Fancy  Sweets,  2s .  1.20 

No.  5  Std.  Sweets,  2s .  1.00 

No.  4  Early  June,  Is . 80 

No.  1  Std.  Alaskas,  2s.„......__...._..  1.16  . 

No.  2  Std.  Alaskas,  2s . .  1.00  . 

No.  3  Std.  Alaskas,  2s . 95  1.00 

No.  4  Stds.  Alaskas.  2s . 90  1.05 

No.  2  Std.  Alaskas,  1 08...._........_....  6.00  . 

No.  8  Std.  Alaskas,  lOs _  4.76  6.26 

No.  4  Std.  Alaskas,  10s . 4.60  6.00 

PUMPKIN* 

Standard,  No.  2% . 90  . 

No.  3 . ;. . . .  1.00  _ 

No,  10  .  2.60  . 


Canned  Fruits 


APPLES*  (F.  O.  B.  Factory) 

Maine,  No.  10 _ _ _ 

Michiimn,  No.  10..-...._....„___......„  _..... 

New  York  No.  10 . . .  2.66 

Pennsylvania,  No.  10,  water......„_....  2.60  _...... 

Pa.,  No.  3 . . .  1.25  . 

No.  10,  solid  pack........................  3..50  — .... 

APRICOTS*  (California) 

Standard,  No.  2% .  1.60  1.45 

Choice,  No.  2% . .  1.80  1.65 


Fancy,  No.  t%— ~... 
BLACKBERRIES* 

Standard,  No.  2 . 

No.  S  _ 


No.  10,  water......................^..............  4.00  ..... 

No.  2,  Preserved .  ..... 


BLUEBERRIES* 

Maine,  No.  2 .  1.60 

No.  10  .  6.60  6.00 

CHERRIES* 

Standard  Red,  Water,  No.  2 .  1.40  . 

White  Syrup,  No.  2 . . - .  1.76  . 

Extra  Preserv^,  No.  2 . 

Red  Pitted.  No.  10 _ _  6.26 _ 

California  Standard,  2% . 2.40  1.90 

Choice.  No.  2% .  2.60  2.26 

Fancy,  No.  2%..«..................«....„ . .  2.50 


GOOSEBERRIES* 
Standard,  No.  2>~. 

No.  10 _ 

GRAPE  FRUIT* 


8  oz.  . 66  ....„„ 

No.  2  1.25  1.36 

No.  6  . 4.00  4.25 

No.  1  Juice . 85  . . 

No.  6  Juice .  4.00  . 

PEARS* 

Standards,  Keifer  No.  2,  in  syrup..  1.00  . 

Fancy,  No.  2% .  1.50  . 

California  Bartletts,  Standard  2%..  2.40  1.76 

Fancy  . . . . .  2.16 

Choice  . 2.76  1.96 

Standard,  No.  10 . 6.60  6.26 


LOBSTER* 


Flats,  1-lb.  cases,  4  doz . 

%-lb.  cases,  4  doz .  ........  8.26 

%-lb.  cases,  4  doz. . . .  1.60 

OYSTERS* 

Standards,  4  oz . .  1.00  ....™ 

5  oz .  1.10  tl.20 

8  oz . 2.00  ....... 

10  oz .  2.20  *2.20 

Selects,  6  oz .  2.26  . 

SALMON^ 

Red  Alaskas,  Tall,  No.  1 .  2.46  2.40 

F'lat,  No.  % .  1.70  . 

Cohoes,  Tall,  No.  1 . 1.86  ...... 

F'lat,  No.  1 . 

Flat.  No.  % . 

Pink,  Tall,  No.  % . . . 72%  ^.00 

Pink,  Tall,  No.  1 . 1.00  . 

Sockeye  Flat,  No.  1 .  3.35  . . 

Flat,  No.  % . 76  . 

Chums,  Tall  . 96  .90 

Medium.  Red,  Tall............ .  2.00  . 

SHRIMPS 

Dry,  No.  1 .  1.40  1.40 

Wet,  No.  1,  Large. _ _ _ _ _ _  1.60  _ _ 

SARDINES§  (Domestic),  per  case 

'4  Oil,  keyless  .  t3.16 

%  Oil,  Decorated,  Keys _ . *3.70 

%  Oil,  Tomato,  Carton....„„.... .  '*4.10 

%  Oil,  carton..„ .  _„....  ■*4.10 

%  Mustard,  Keyless............^..^........  ........  '*8.20 

%  Mustard,  Keyless .  .......  '*2.90 

California  Oval,  No.  1 .  3.36  *3.00 

TUNA  FISHS  (California),  per  rase 

White,  %8  . 8.50 

White,  Is  .  13.00 

Blue  Fin,  % .  6.76 

Blue  Fin,  Is .  12.60 

Striped,  %  .  3.36  . 

Striped,  %8  . 4.76  6.25 

Striped,  Is  .  8.60  11.60 

Yellow,  %8,  Fancy. .  4.65  . 

Yellows,  %8,  Fancy .  7.30  6.50 

Yellow,  Is  .  13.86  12.60 
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WHERE  TO  BUY 

the  Machiney  and  Supplies  you  need,  and  the  Leading  Houses  that  supply  them. 
Consult  the  advertisements  for  details. 


ADHESIVES,  Pastes  and  Gams. 

ADJUSTERS,  for  Chain  Derices. 

Hamachek  Mach.  Co.,  Kewaanea.  Wis. 

Apple  Paring  Machines.  See  Paring  Mach. 

BEAN  SNIPERS. 

Chisholm-Ryder  Co.,  Niagara  Falls,  N.  t. 

BASKETS,  Picking 

Planters  Mfg.  Co.,  Portsmoath.  Va. 

Baskets,  Wire,  Scalding,  Picking,  etc.  See  Can- 
nary  Supplies. 

BEET  MACHINERY. 

Ayars  Mach.  Co..  Salem,  N.  J. 

Rerlin-Chapman  Co.,  Berlin,  Wis. 

Hansen  Gang.  Mchy.  Corp.,  Cedarbnrg.  Wto. 

A.  K.  Robins  &  Co.,  Inc.,  Baltimore. 

BELTS.  Carrier.  Rnbber.  ^ra.  Etc. 

Rerlin-Chapman  Co.,  Berlin,  Wis. 

La  Porte  Mat  and  Mfg.  Co.,  La  Porte,  Ind. 

Bean  Cleaners.  See  Clean  and  Grad.  Mach. 
Beans,  Dried.  See  Pea  and  Bean  Seed. 

BLANCHERS.  VegeUbla  and  Frait. 

Ayars  Mach.  Co.,  Salem.  N.  J. 

Barlin-Chapman  Co.,  Berlin,  Wis. 

A.  K.  Robins  ft  Co..  Inc.,  Baltimore. 

Sprague-Sells  Corp.,  Chicago. 

Blowers,  Pressure.  See  Pumps. 

BOILERS  AND  ENGINES.  Steam. 

Edw.  Renneberg  ft  Sons  Co..  Baltimore. 

A.  K.  Robins  ft  Co.,  Inc.,  Baltimore. 

Slaysman  ft  Co.,  Baltimore. 

BOOKS,  OB  Canning,  Formnla,  Etc. 

A  Complete  Course  In  Canning. 

How  to  Buy  and  Sell  Canned  Foods. 

A  History  of  the  Canning  Industry. 

The  Almanac  of  the  Canning  Industry. 

All  published  by  The  Canning  Trade,  Baltimore. 
Bottle  Caps.  See  Caps. 

Bottle  Cases.  Wood.  See  Boxes,  Crates. 

Bottle  Corking  Machines.  See  Bottlers  Mchy. 

BOTTLERS’  MACHINERY. 

Ayars  Mach.  Co.,  Salem,  N.  J. 

Bottle  Screw  Caps.  See  Caps. 

BOX  (Corrugated)  SEALING  MACHINES. 

A.  K.  Robins  ft  Co.,  Inc.,  Baltimore. 

Boxes,  Corrugated  Paper. 

BOXES.  Lug.  Field.  Metal. 

Barlin.Chapman  Co.,  Berlin.  Wis. 

BOXING  MACHINES. 

BROKERS. 

Phillipo  Sales  Co.,  Cambridge,  Md. 

Buckets  and  Pails,  Fiber.  See  Corr.  Paper 
Products. 

Buckets  and  Pails,  Metal.  See  Enameled  Buckets. 
Buckets.  Wood.  See  Cannery  Supplies. 

BURNERS,  OU.  Gas.  GaaeHasw  Etc. 

A.  K.  Robins  ft  Co.,  Inc.,  Baltimore. 

BY-PRODUCTS,  Machinery. 

Edw.  Renneberg  ft  Sons  Co.,  Baltimore 
Cabbage  Machinery.  See  Kraut  Mchy. 

CAN  COUNTERS. 

Ayars  Mach.  Co.,  Salem,  N.  J. 

Can  Conveyors.  See  Conveyors  and  Carriers. 
Can  Fillers.  See  Filling  Machines. 

CAN  MAKERS’  MACHINERY. 

E.  W.  Bliss  ft  Co..  Brooklyn.  N.  Y. 

Cameron  Can  Mchy.  Co.,  Chlcaga 
Slaysman  ft  Co.,  Baltimore 
Can  Markers.  See  Stampers  and  Markers. 

CAPPING  MACHINES,  Soldering. 

Ayars  Mach.  Co.,  Salem,  N.  J. 

A.  K.  Robins  ft  Co.,  Ine.  Baltimore. 
Sprague-Sells  Corp.,  Chicago. 

Capping  Steels,  Soldering.  See  Cannery  Sup. 


CANS,  Tin.  AU  Kinds 

American  Can  Co.,  New  York  City. 

Continental  Can  Co.,  New  York  City. 

Heekin  Can  <3o.,  Cincinnati,  O. 

Metal  Package  Corp.,  New  York-Baltimoro. 

Phelps  Can  Co.,  BallJmore. 

Phillips  Can  Co.,  Cambridge,  Md. 

CAN  WASHING  MACHINES. 

Hansen  Cang.  Mchy.  Corp.,  Cedarburg,  Wis. 
CANNERY  SUPPLIES. 

Ayars  Mach.  Ca,  Salem,  N.  J. 

Berlin-Chapman  Co.,  Berlin,  Wis. 

F.  H.  Lansrsenkamp  Co.,  Indianapolis,  Ind. 

A.  K.  Robins  ft  Co.,  Inc.,  Baltimore. 

Sinclair-Scott  Co.,  Baltimora 
Slaysman  ft  Co.,  Baltimore. 

Sprague-Sells  Corp.,  Chicago. 

Can  Stampers.  See  Stampers  and  Markers. 

CARRIERS  AND  CONVEYORS,  Gravity. 

Berlin-Chapman  Co.,  Berlin,  Wis. 

A.  K.  Robins  ft  Co.,  Inc.,  Baltimore. 

Sprague-Sells  Corp.,  Chicago. 

Cartons.  See  Corrugated  Paper  Products. 

Catsup  Machinery.  For  the  preparatory  work: 

see  Pulp  Mchy;  for  bottling:  see  Bot.  Mchy. 
Chain  Belt  Conveyors.  See  Conveyors. 

^**ain  for  Elevating,  Conveying.  See  Conveyors. 
Cheeks,  Ehnployers’  Tima  See  Stencils. 

Chutes,  Gravie^,  Spiral.  See  Carriers. 

CLEANING  AND  GRADING  MACHY..  Fruit. 

Berlin-Chapman  Co.,  Berlin.  Wis. 

A.  K.  Robins  ft  Co.,  Inc.,  Baltliaore. 

Sinclair-Scott  Co.,  Baltimorei 
Sprague-Sells  Corp.,  Chicago. 

Cleaning  and  Washing  Machines,  Bottle.  See 
Bottlers’  Machinery. 

Cleaning  Machines,  Can.  See  Can  Washers. 

CLOCKS,  Process  Tima 

Ayars  Mach.  Co.,  Salem,  N.  J. 

Sprague-Sells  Corp.,  Chicago. 

CLOSING  MACHINES,  Open  Top  Caiu. 

E.  W.  Bliss  ft  Ca,  Brooklyn.  M.  Y. 

Cameron  Can  Mctw.  Ca,  Chicago,  IlL 
Slaysman  ft  Co.,  Baltimora 

Coils,  Copper.  See  Copper  Coils. 

Condensed  Milk  Canning  Machinery.  See  Milk 
Condensing  Machinery. 

CONVEYORS  AND  CARRIERS.  Cannera 

Berlin-Chapman  Ca,  Berlin,  Wla 
Chisholm-Ryder  Co.,  Niagara  Falls,  N.  Y. 

Hansen  Cang.  Mach.  Corp.,  Cedarburg,  Wla 
A.  K.  Robins  ft  Co.,  Inc.,  Baltimora 
Sprague-Sells  Corp.,  Chicago. 

COOKERS,  Continuous,  Agitating. 

Ayars  Mach.  Co.,  Salem,  N.  J. 

Berlin-Chapman  Ca,  Berlin,  Wis. 

A.  K.  Robins  A  Co.,  Baltimora 
Sprague-Sells  Corp.,  Chicago. 

Cookers,  Retort.  See  Kettles,  Process. 

COO  LESS,  Continuoua 
Berlin-Chapman  Ca,  Berlin,  Wla 
Sprague-Sells  Corp.,  Chieaga 

COPPER  COILS,  for  Tanka 

Berlin-Chapman  Co.,  Berlia  Wis. 

F.  H.  Langsenkamp  Ca.  Indianapolis.  Ind. 

A.  K.  Robins  ft  Co.,  Ina,  Baltimora 
Sprague-Sells  Corp.,  Chieaga 
Copper  Jacketed  Kettles.  See  Kettles,  Copper. 

CORN  COOKER-FILLERS. 

Ayars  Mach.  Co.,  Salenv  N.  J. 

Berlin-Chapman  Ca.  Berlin,  Wis. 

Hansen  Cang.  Mchy.  Corp.,  Cedarburg,  Wis. 
Morral  Bros.,  Mornd,  Ohia 
A.  K.  Robins  A  Co.,  Inc.,  Baltimora 
Sprague-Sells  Corp.,  Chicago. 

CORN  CUTTERS. 

Berlin-Oiapman  Ca,  Berlin,  Wis. 

Hansen  Cang.  Mchy.  Corp.,  Cedarburg,  Wis. 
Morral  Bros.,  Mornd,  Ohio. 

A.  K.  Robins  &  Co.,  Inc.,  Baltimore. 
Sprague-Sells  Corp.,  Chicago. 


CORN  SHAKERS. 

Ayars  Mach.  Co.,  Salem,  N.  J. 

Berlin-Chapman  Co.,  Berlin,  Wis. 

A.  K.  Robins  ft  Co.,  Baltimore. 

CORN  HUSKERS  AND  SILKERS. 

Berlin-Chapman  Ca,  Berlin,  Wis. 

Morral  Bros.,  Morral,  Ohio. 

Sprague-Sells  Corp.,  Chieaga 
Corn  Mixers  and  Agitators.  See  Com  Cooker 
Fillers. 

CORRUGATED  PAPER  PRODUCTS  (Boxca 
Bottle  Wrappers,  Eta). 

Hinde  &  Dauoh  Paper  Co.,  Sandusky,  O. 

U.  S.  Prt.  ft  Litho.  Co.,  Cincinnati,  O. 

Counters.  See  Can  Counters. 

Countershafts.  See  Speed  R^.  Devices. 

CRANES  AND  CARRYING  MACHINES. 
Berlin-Chapman  Co.,  Berlin,  Ws. 

A.  K.  Robins  ft  Co.,  Inc.,  Baltimora 
Sinclair-Scott  Co.,  Baltimora 
Sprague-Sells  Corp.,  Chicago. 

Zastrow  Mach.  Co.,  Baltimore. 

CRATES,  Iron  Procesa 
Berlin-Chapman  Co.,  Berlin,  Wis. 

Edw.  Renneberg  ft  Sons  Co.,  Baltimora 
A.  K.  Robins  ft  Co.,  Inc.,  Baltimora 
Sprague-Sells  Corp.,  Chieaga 
Zastrow  Mach.  Co.,  Baltimore. 

Cutters,  Cora.  See  Cora  Cutters. 

Cutters,  Kraut.  See  Kraut  Machinery. 

Cutters,  String  Bean.  See  String  Bean  Mchy. 

CULTURES,  Inoculation. 

Straburger  ft  Siegel.  Baltimora 

DECORATED  TIN  (or  Cans.  Capa  Etc.). 

American  Can  Co.,  New  York  City. 

Continental  Can  Co.,  New  York  City. 

Dies,  Can.  See  Can  Makers’  Mchy. 

Double  Seaming  Machines.  See  Closing  Mach. 

DRYERS,  Drying  Machinery. 

Edw.  Renneberg  ft  Sons  Co.,  Baltimora 
Slaysman  ft  Co.,  Baltimora 
Employers'  Time  Cheeks.  See  SteneUa 

ENAMELED  BUCKETS,  PAILS.  Etc. 

F.  H.  Langsenkamp  Oa.  Indianapolis.  Ind. 

A.  K.  Robins  ft  Ca,  Inc.,  Baltimora 
Sprague-Sells  Corp.,  Chicago. 

Engines,  Steam.  See  Boilers  and  Engines. 
Enamel-Lined  Kettles.  See  Tanks. 

EVAPORATING  MACHINERY. 

Berlin-Chapman  Co.,  Berlin,  Wis. 

Edw.  Renneberg  ft  Sons  Co.,  Baltimora 

EXHAUST  BOXES. 

Ayars  Mach.  Co.,  Salenv  N.  J. 

Berlin-Chapman  Co.,  Berlin,  Wla 
A.  K.  Robins  &  Co.,  Ina,  Baltimore. 

Sprague-Sells  Corp.,  Chieaga 
Zastrow  Mach.  Co.,  Baltimora 
Factory  Stools.  See  Stools. 

Factory  Supplies.  See  Cannery  Supplies. 

FACTORY  TRUCKS. 

Berlin-Chapman  Co.,  Berlin,  Wis. 

Chisholm-Ryder  Co..  Niagara  Falls,  N.  Y. 

A.  K.  Robins  ft  Co.,  Ina,  Baltimora 
Sprague-Sells  Corp.,  Chicago. 

FIBRE  CONTAINERS  for  Food  (not  hermetic¬ 
ally  sealed). 

American  Can  Co.,  New  York  City. 

Continental  Can  (lo..  New  York  City. 

U.  S.  Prt.  ft  Litho.  Ca,  Cincinnati,  O. 

FIBRE  PRODUCTS,  Boxes.  Boxboards,  Etc. 

Hinde  ft  Dauch  Paper  Co.,  Sandusky,  O. 

U.  S.  Printing  ft  Litho.  Co.,  Cincinnati,  Ohio. 
Fillers  and  Cookers.  See  Corn  Cooker-Fillers. 
Filling  Machines,  Bottles.  See  Bottlers’  Mchy. 

FILLING  MACHINES.  Can. 

Ayars  Machine  Ca,  Salem.  N.  J. 

Berlin-Chapman  Co.,  Berlin.  WM 
Hansen  Cang.  Mchy.  Corp.,  Cedarburg,  Wis. 

A.  K.  Robins  ft  Co.,  Ina,  Baltimora 
Sinclair-Scott  Co..  Baltimora 
Sprague-Sells  Corp.,  Chicago. 

Filling  Machine,  Syrup.  See  Syruping  Mach. 

FINANCING  AND  WAREHOUSING. 

Guardian  Warehousing  Co.,  Chicago. 

Wakmn  ft  McLaughlin,  Chieaga 
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FINISHING  MACHINES.  CmtMp.  Etc. 

F,  H.  Lansaenkamp  Co.,  Indianapolia,  Ind. 

A.  K.  Robins  &  Co.,  Inc.,  Baltimore. 

Sprague-SelU  Corp.,  Chicaco. 

Friction  Top  Cans.  See  Cans,  Tin. 

Fruit  Graders.  See  Clean.  &  Grad.  Mchy.,  Fruit. 
Fruit  Parers.  See  Parine  Machines. 

FRUIT  FITTERS  AND  SEEDERS. 

Fruit  Presses.  See  Cider  Makers’  MacUnery. 
Gasoline  Fireimts  See  Cannery  Supplies. 
GEARS,  SPROCKETS,  Etc. 

Slaysman  &  Co.,  Baltimore. 

GENERAL  AGENTS  for  Machinery  Mfrs. 
Berlin-Chapman  Co.,  Berlin,  Wis. 

A.  K.  Robins  &  Co.,  Inc.,  Baltimore. 

Sprague-Sells  Corp.,  Chicago. 

Generators,  EUeetric.  See  Motors. 

GLASS-LINED  TANKS. 

A.  K.  Robins  &  Co.,  B^timore. 

Bprague-Sells  Corp.,  Chicago. 

Governors,  Steam.  See  Power  Plant  Equipment. 
Gravity  Carriers.  See  Carriers  and  Conveyors. 
Green  Com  Huskers.  See  Corn  Huskers. 

Green  Pea  Cleaners.  See  Clean,  and  Grad.  Mchy. 

GUMS,  for  labels  and  cases 
F.  G.  Findley  Co.,  Milwaukee,  Wis. 

Hoisting  and  Carrying  Machines.  See  Cranes. 
Hullers  and  Viners.  See  Pea  Hullers. 

Huskers  and  Silkeis.  See  Corn  Huskers. 
INOCULATION,  for  Peas,  Etc. 

Strasburger  &  Siegel,  Baltimore. 

INSURANCE,  Canners’. 

Canners’  Elxchange,  Lansing  B.  Warner,  Chicago. 
Jacketed  Kettles.  See  Kettles,  Copper. 
JACKETED  PANS,  Steam. 

F.  H.  Langsenkamp  Co.,  Indianaimlis,  Ind. 
Sprague-Sells  Corp.,  Chicago. 

KETTLES,  Copper,  Plain  or  Jacketed. 

A.  K.  Robins  &  Co.,  Inc.,  Baltimore. 

Sprague-Sells  Corp.,  Chicago. 

Kettles,  Enameled.  See  Tanks,  Glass-Lined. 
KETTLES,  Process. 

Ayars  Machine  Co.,  Salein,  N.  J. 

Berlin-Chapman  Co.,  Berlin,  Wis. 

Edw.  Renneburg  &  Sons  Co.,  Baltimore. 

A.  K.  Robins  &  Co.,  Inc.,  Baltimore. 

Sprague-Sells  Corp.,  Chicago. 

Zastrow  Mach.  Co.,  Baltimore. 

KNIVES,  Miscellaneous. 

A.  K.  Robins  &  Co.,  Inc.,  Baltimore. 

Sprague-Sells  Corp.,  Chicago. 

KRAUT  CUTTERS. 

A.  K.  Robins  &  Co.,  Ine.,  Baltimore. 

Sprague-Sells  Corp.,  Chicaga 
KRAUT  MACHINERY. 

Hansen  Cang.  Mchy.  Corp.,  Cedarbulg,  Wis. 

A.  K.  Robins  &  Co.,  Baltimore. 

LABELING  MACHINES. 

Morral  Bros.,  Morral,  Ohio. 

A.  K.  Robins  &  Co.,  Baltimore. 

Sprague-Sells  Corp.,  Chicago. 

LABEL  MANUFACTURERS. 

R.  J.  Kittredge  &  Co.,  Chicago 

National  Color  Printing  Co.,  Baltimore,  Md. 

Piedmont  Label  Co.,  Bedford,  Va. 

Simpson  &  Doeller  Co.,  Baltimore. 

U.  S.  Printing  and  Litho.  Co.,  CincinnatL 
LABORATORIES,  for  Analyses  of  Goods,  Etc. 
National  Canners  Assn..  Washington,  D.  C. 
Strasburger  &  Siegel,  Bsdtimore. 

Markers,  Can.  See  Stampers  and  Markers. 
Marmalades,  Machinery.  See  Pulp  Machinery. 
MILK  CONDENSING  AND  CANNING  MCHY. 
Ayars  Machine  Co.,  Salem,  N.  J. 

Berlin-Chapman  Co.,  Berlin,  Wis. 

A.  K.  Robins  &  Co.,  Ine.,  Baltinaore. 

Molasses  Filling  Machines.  See  Filling  Mach. 
OYSTER  CANNERS*  MACHINERY. 
Berlin-Chapman  Co.,  Berlin,  Wis. 

Edw.  Renn^urg  &  Sons  Ca,  Baltimore. 

A.  K.  Robins  &  Co.,  Inc.,  Bidtimore. 

Sprague-Sells  Corp.,  Chicago. 

Zastrow  Mach.  Co.,  Baltimore. 

Packers’  Cans.  See  Cans. 

Pails,  ’Tubs,  etc..  Fibre.  See  Fibre  Cont. 

Paper  Boxes.  Sro  Currog.  Paper  Products. 
PARING  MACHINES. 

Sinclair-Scott  Co.,  Baltimore. 

PASTE,  CANNERS’. 

F.  G.  Findley  Co.,  Milwaukee,  Wis. 

A.  K.  Robins  &  Co.,  Ine.,  Baltimore. 

PEA  AND  BEAN  SEED. 

Associated  Seed  Growers,  Inc.,  New  Haven,  Conn. 
Gallatin  Valley  Seed  Co.,  Bozeman,  Mont. 

D.  Landreth  Seed  Co.,  Bristol,  Pa. 

J.  B.  Rice  Seed  Co.,  Cambridge,  N.  Y. 

Rogers  Bros.  Seed  Co.,  Chicago. 


PEA  CANNERS’  MACHINERY. 

Ayars  Machine  Co.,  Salem.  N.  J. 

Berlin-Chapman  Co.,  Berlin,  Wis. 

Chisholm-Ryder  Co.,  Niagara  Falls,  N.  Y. 

F.  Hamachek  Mach.  Co.,  Kewaunee.  Wis. 

Hansen  Cang.  Mchy.  Corp.,  Cedarburg,  Wis. 

A.  K.  Robins  &  Co.,  Inc.,  Baltimore. 

Sinclair-Scott  Co.,  Baltimore. 

Sprague-Sells  Corp.,  Chicago. 

PEA  HULLERS  AND  VINERS. 

Chisholm-Ryder  Co.,  Niagara  Falls,  N.  Y. 

F.  Hamachek  Mach.  Co.,  Kewaunee,  Wis. 

PEA  VINE  FEEDERS. 

Chisholm-Ryder  Co.,  Niagara  Falls,  N.  Y. 

F.  Hamachek  Mach.  Co.,  Kewaunee,  Wis. 

PEELING  KNIVES. 

A.  K.  Robins  &  Co.,  Inc.,  Baltimore. 

Peach  and  Cherry  Fitters.  See  Fruit  Fitters. 

PEELING  MACHINES. 

A.  K.  Robins  &  Co.,  Inc.,  Baltimore. 

Sinclair-Scott  Co.,  Baltimore. 

PERILING  TABLES,  Continuous. 

Ayars  Machine  Co.,  Salem,  N.  J. 

Berlin-Chapman  Co.,  Berlin,  Wis. 

A.  K.  Robins  £  Co.,  Inc.,  Baltimore. 

Sprague-Sells  Corp.,  Chicago. 

Perforated  Sheet  Metal.  See  Sieves  and  Screens. 
Picking  Boxes,  Baskets,  Etc.  See  Baskets. 
Picking  Belts  and  Tables.  See  Pea  Can.  Mchy. 

PINEAPPLE  MACHINERY. 

Hansen  Cang.  Mach.  Corp.,  Cedarburg,  Wis. 
Sprague-Sells  Corp.,  Chicago. 

A.  K.  Robins  £  Co.,  Baltimore. 

Zastrow  Mach.  Co.,  Baltimore. 

Platform  and  Wagon  Scales.  See  Scales.  _ 
Picking  Belts  and  Tables.  See  Pea  Machinery. 
Power  Presses.  See  Can  Makers’  Machinery. 
Power  Transmission  Machinery.  See  Power 
Plant  Equipment. 

PRESERVERS*  MACHINERY. 

Hansen  Cang.  Mach.  Corp.,  Cedarburg,  Wis. 

F.  H.  Langsenkamp  Co.,  Indianapolis,  Ind. 

A.  K.  Robins  £  Co.,  Ine.,  Baltimore. 

Sprague-Sells  Corp.,  Chicago. 

PULP  MACHINERY. 

Berlin  Chapman  Co.,  Berlin,  Wis. 

Hansen  Cang.  Mach.  Corp.,  Cedarburg,  Wis. 

F.  H.  Langsenkamp  Co.,  Indianapolis,  Ind. 

A.  K.  Robins  £  Co.,  Inc.,  Baltimore. 

Sinclair-Scott  Co.,  Baltimore.  • 

Sprague-Sells  Corp.,  Chicago. 

PUMPS,  Air,  Water,  Brine,  Syrup. 

A.  K.  Robins  £  Co..  Ine.,  Baltimore. 

Slayman  £  Co.,  Baltimore. 

Retort  Crates.  See  Kettles,  Process. 

Rubber  Stamps.  See  Stencils. 

Saccharometers  (syrup  testers).  See  Cany.  Sup. 

SALT  DISTRIBUTING  MACHINE. 

F.  H.  Langsenkamp  Co.,  Indianapolis,  Ind. 

SEALING  MACHINES.  Box. 

A.  K.  Robins  £  Co.,  Ine.,  Baltimore. 

Sanitary  (open  top)  Cans.  See  Cans._ 

Sardine  Knives  and  Scissors.  See  Knives. 

SCALDERS,  Tomato,  Etc. 

Ayars  Machine  Co.,  Salem,  N.  J. 

Berlin-Chapman  Co.,  Berlin,  Wis. 

A.  K.  Robins  £  Co.,  Inc.,  Baltimore. 
Sprague-Sells  Corp.,  Chicago. 

Scalding  and  Picking  Baskets.  See  Baskets. 
Sealing  Machines,  Bottles.  See  Bottlers’  Mchy. 

SEEnS,  Canners*.  All  Varieties. 

Associated  Seed  Growers,  Inc.,  New  Haven,  Conn. 
Gallatin  Valley  Seed  Co.,  Bozeman,  Mont. 

D.  Landreth  Seed  Ca,  Bristol,  Pa. 

J.  B.  Rice  Seed  Co..  Cambridge,  N.  Y. 

Rogers  Bros.  Seed  Ca,  Chicago. 

Separators.  See  Pea  Canning  Mchy. 

Sealing  Machines,  Cans.  See  Closing  Machines. 

SHEET  METAL  WORKING  MACHINERY. 

E.  W.  Bliss  &  Ca,  Brooklyn,  N.  Y. 

Cameron  Can  Mchy.  Co.,  Chicago,  HI 
Slaysman  £  Co.,  Baltimora 

SEIVES  AND  SCREENS. 

F.  H.  Langsenkamp  Co.,  Indianapolis,  Ind. 

A.  K.  Robins  £  Co.,  Inc.,  Baltimore. 

Sinclair-Scott  Co.,  Baltimore. 


SILKING  MACHINES.  Com. 

Berlin-Chapman  Co.,  Berlin,  Wis. 

A.  K.  Robins  £  Co.,  Inc.,  Baltimora 
Sprague-Sells  Corp.,  Chicago. 

Sorters,  Peas.  See  Cleaning  and  Grading  Mchy. 
SPEED  REGULATING  DEVICES  (for  Machines. 
Beit  Drives,  etc.). 

Berlin-Chapman  Co.,  Berlin,  Wis, 

Sinciair-Scott  Co.,  Baltimore. 

Supply  House  and  General  Agents.  See  Gen¬ 
eral  Agenta 

STAMPERS  AND  MARKERS. 

Chisholm-Ryder  Ca,  Niagara  Falls,  N.  Y. 

Steam  Jacketed  Kettlea  See  Kettiea 
Steam  Retorts.  See  Kettles,  Process. 

STENCILS,  Marking  Pots  and  Brushes,  Brass 
Checks,  Rubber  and  Steel  Type,  Burning 
Brands,  Eltc. 

A.  K.  Robins  £  Co.,  Inc.,  Baltimora 
STIRRERS  FOR  KETTLES. 

F.  H.  Langsenkamp  Co.,  Indianaiiolis,  Ind, 
Sprague-Sells  Corp.,  Chicaga 

STRING  BEAN  MACHINERY. 

Berlin-Chapman  Ca,  Berlin,  Wis. 

Chisholm-Ryder  Co.,  Niagara  Falls,  N.  Y. 

Hansen  Cang.  Mach.  Corp.,  Cedarburg,  Wis. 

A.  K.  Robins  £  Co.,  Inc.,  Baltimora 
Sprague-Sells  Corp.,  Chicago. 

SYRUPING  MACHINES. 

Ayars  Machine  Co.,  Salem,  N.  J. 

Hansen  Cang.  Mchy.  Corp.,  Cedarburg,  Wis. 

El.  J.  Judge,  Alam^a,  Calif. 

A.  K.  Robins  £  Co.,  Inc.,  Baltimora 
Sprague-Sells  Corp.,  Chicago. 

Tables,  Pickling.  See  Canners*  Machinery. 
TANKS.  Metal. 

Berlin-Chapman  Co.,  Berlin,  Wis. 

Slaysman  £  Co.,  Baltimore. 

Sprague-Sells  Corp.,  Chicago. 

TANKS,  Glass  Lined,  Sted. 

Sprague-Seils  Corp.,  Chicago. 

TANKS.  Wooden. 

Sprague-Sells  Corp.,  Chicago. 

Teeters,  Can.  See  Can  Makers’  Machinery. 

Ticket  Punches.  See  Stencils. 

TIN  PLATE 

American  Sheet  and  Tin  Plate  Co.,  Pittsburgh. 

TOMATO  CANNING  MACHINERY. 

Ayars  Machine  Co.,  Salem,  N,  J. 

Berlin-Chapman  Co.,  Berlin,  Wis. 

Hansen  Cang.  Mach.  Corp.,  Cedarburg,  Wis, 

F.  H.  Langsenkamp  Co.,  Indianapolis. 

A.  K.  Robins  £  Ca,  Inc.,  Baltimora 
Sprague-Sells  Corp.,  Chicago. 

TOMATO  PEELING  MACHINE. 

A.  K.  Robins  £  Co.,  Inc.,  Baltimore. 

TOMATO  WASHERS. 

Berlin-Champman  Co.,  Berlin,  Wis. 

A.  K.  Robins  £  Ca,  Inc.,  Baltimora 
Sprague-Sells  Corp.,  Chicago. 

Variable  Speed  Countershafts.  See  Speed  Reg. 

VINERS  £  HULLERS. 

Chisholm-Ryder  Co.,  Niagara  Falls,  N.  Y. 

Frank  Hamachek  Mach.  Co.,  Kewaunee,  WU. 

WAREHOUSING  AND  FINANCING. 

Guardian  Warehousing  Ca,  Chicago. 

Wakem  £  McLaughlin,  Chicago. 

Washers,  Bottles.  See  Bottlers*  Machinery. 

WASHE1R3,  Can  and  Jar. 

Ayars  Machine  Co.,  Salem,  N.  J. 

Berlin-Chapman  Co.,  Berlin,  Wis. 

Hansen  Cang.  Mchy.  Corp.,  Cedarburg,  Wis. 

A.  K.  Robins  £  Ca,  Ine.,  Baltimora 

WASHERS,  Fruit.  Vegetablea 

Ayars  Machine  Co.,  Salem,  N.  J. 

A.  K.  Robins  £  Ca,  Ina,  Baltimora 
Sprague-Sells  Corp.,  Chicaga 

WRAPPERS.  Corrugated,  Bottle. 

Hinde  £  Dauch  Paper  Co.,  Sandusky,  O. 

Washing  and  Scalding  Baskets.  See  Baskets. 
Windmills  and  Water  Supply  System.  See 
Tanks,  Wood. 
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MANUFACTURERS  OF 

Green  Pea  Viners 
Green  Pea  Feeders 
Green  Bean  Graders 
Green  Bean  Cleaners 
Green  Bean  Snippers 
Conveyors 
Can  Markers 
Lift  Trucks 


NIAGARA  FALLS,  N.  Y. 

SPECIAL  MACHINERY  BUILT 
TO  ORDER 


SPECIAL  AGENTS 

JAMES  Q.  LEAVITT  COMPANY 
Ogden,  Utah 

A.  K.  ROBINS  &  CO..  INC. 
Baltimore,  Md. 

BROWN  BOGGS  FOUNDRY  & 
MACHINERY  COMPANY,  Ltd. 
Hamilton,  Ontario 


1928  MODEL  VINER 

MAXIMUM  CAPACITY 
AT  ALL  BEATER  SPEEDS 

CONSTANT  speed  drive  to  REEL  thru 
roller  chain  and  live  travellers  mounted 

on  TIMKEN  BEARING  SHAFTS. 

VARIABLE  speed  drive  to  BEATER 
CYLINDER  ONLY 

Patented  March  15.  1928 
(REEVES  Transmission) 


CHISHOLM- RYDER  COMPANY,  Incorporated 


DEPENDABLE  SEED 

of 

Known  Quality 


New  StringlesB  Green  Pod  Beans 


THIS  NEW  INTRODUCTION  HAS  PROVEN  TO 
HAVE  OUTSTANDING  MERIT  FOR  CANNERS. 


Concentrated  in  season,  prolific  in  yield.  We  are  operating  more  than  1000  acres 
with  slender,  round,  meaty,  stringless  in  trial  and  breeding  grounds  under  an 
pods,  it  produces  a  quality  pack  of  small  expert  personnel  in  the  production  of 
whole  beans,  or  is  equally  good  for  cuts  pedigreed  lines  of  the  various  kinds  of 
in  larger  sizes.  seeds  that  CannGTS  use. 

The  results  of  this  breeding  work  and  the  experience  of  75  years  are  at  your  command. 

Associated  Seed  Growers,  Inc 

Consolidating 

The  Everett  B.  Clark  Seed  Co.  N.  B.  Keeney  &  Son,  Inc.  John  H.  Allan  Seed  Co. 

Breeders  and  Wholesale  Growers 

New  Haven,  Connecticut 

PRODUCTION  BRANCHES  IN  TEN  STATES 


